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"£2000 what's best to buy? 


"Why, Punch is," I replied. 

"I meant the space,” the client said, 
"How large, how small, how wide? 

How many of them shall we book 
In Punch?" he asked, with pride. 


"For products such as yours, you should, 
I said, "Invest in size: 

Take six full pages in a year 
And watch your profits rise. 

For Punch goes everywhere, is seen 
By such discerning eyes." 


a ee 


6 full pages in Sage ua Wa 


JOHN L. VERRINDER, ADVERTISEMENT MANAGER, ‘PUNCH’, 10, BOUVERIE STREBT, £.C.4. PLE 9161 
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Telling the 
retailer about 
TV spots 


Sir, —In your issue of November 
18 you reported a survey of the 
Mardware Trade Journal on hard- 
ware retailers’ Opinions on com- 
mercial TV. May I bring to your 
notice some facts and figures 
which are the result of a survey 
conducted by me into the effects 
on sales of TV advertising and in 
particular on point-of-sale adver 
ising 

Information was sought from 
the TV advertisers themselves, 
most of whom were exceedingly 
co-operative. Although the 
results seemed to prove the near 
accuracy of the percentage 
quoted in the Hardware Trade 
Journal report, this journal 
blamed retailers and advertisers 
without specially troubling to find 
out all the facts. They referred 
to their information for this 
report to one only of the mter- 
ested groups 

They also sought opinions from 
people with next to no knowledge 
of advertising techniques and who 
certainly could not be expected to 
know anything about TV adver- 
tising 

Few people—even the most 
knowledgeable—would venture in 
these early days to express such 
qualified opinions on the degree 
of success of TV advertising as 
the Hardware Trade Journal 
optimistically and courageously 
sought from the retailers. 

Whilst it is encouraging to see 
trade journals take such a lively 
interest in the development of 
new advertising techniques it is 
also disappointing to find a cer- 
tain degree of irresponsibility. 

My own survey disclosed the 
fact that only two or three 
advertisers in the hardware trade 
informed the retailers of their 
TV advertising intentions and, in 


To The Editor .. 


fact, only 1S per cent of ail TV 


advertisers did this. 


In many cases it 
deliberate, as the advertiser 
not wish to encourage false 
hopes in the retailers. There 
were almost insurmountable 
problems of distribution of 
stocks and point-of-sale advertis- 
ing material, due to the 
“geographical viewing density 
incalculable,” to say nothing of 
the problem of preparing all 
advertising with two aims—one 
to “tie-in” with TV, and one to 
maintain the existing theme. 

This problem will, of course, 
vanish in due course, with the 
increasing number of ITA sets 
spread evenly over a specified 
area. In the meantime, the 
advertisers are not wasting their 
money in TV, but quite sensibly 
using these early days for a few 
educational canters. 

Undoubtedly more might have 
been done by the advertisers in 
jetting retailers know why they 


THIS WEEK 
Review of advertising films—page 23 


NEXT WEEK 


Exhibition World—A survey of new 
year plans and prospects. 


was 


did 


were not getting special packs, 
goods, advertising material, etc., 
but would the retailers have 
appreciated this? How many 
had TV, anyway ? 

What a pity the Hardware 
Trade Journal didn't think ol 
supplying this useful service ! 

E. PReeMAN KEBL, 
Sales Manager. 
Leon Goodman Displays 
Ltd... London, W.1. 


Reliability of 
foundries 


Sir, Ashwell Adamson 
(December 9) not only complains 
in no uncertain manner of the 
inferiority of the stereos and 
moulds which he receives from 
his regular stereotyper, but infers 
that that standard is general, 
inasmuch as he is unable to find 
a stereo foundry which can do 
better. 

It would be a bold firm which 
was prepared to state that out of 
all the hundreds of thousands of 
stereos and/or moulds which they 
made in the course of the year. 
not one produced was not abso- 
lute perfection 

Particularly is that so to-day, 
with the under-staffing that exists 
in this trade, combined with the 


demands that are at 
times, in fact all too frequently, 
made upon it, by advertising 
agents in particular. 

That being so, we nevertheless 
claim that while there may be 
some variation in the standard 
of stereo plates between one 
foundry and another, it is quite 
incorrect for Mr. Adamson to 
suggest that his complaints apply 
to virtually every stereo foundry, 
and that he is unable to find one 
capable of producing quite satis- 
factory plates, with the possible 
exception already referred to 

There are to-day, more stereo 
foundries to choose from than 
ever before. Mr. Adamson must 
indeed be singularly unfortunate 
if, one foundry having proved 
unsatisfactory, he has been un- 
able to find a host of others 
capable of giving him a 
thoroughly satisfactory and con 
sistent standard of product. 

That he has not been able to 
discover such a firm—or such a 
typesetter either, as he refers to 
so many low letters—would, in 
our opinion, denote something 
lacking in his own capabilities 
rather than in the trade’s 


extreme 


H. H. Goopww, 


Chairman and managing director. 
Gee & Watson Ltd. 
London, E.C.4 


Journalists and 
PR men 


Sir--It has been declared that 
journalists do not know enough 
about advertising; that advertis- 
ing men know too little about 
journalism; that public relations 
men do not understand advertis 
ing. Now it would seem there 
iS more “misunderstanding.” 

If the views expressed by 
A. Everett Jones at an IPR lunch 
(ADVERTISER'S WeekLy, Novem- 
ber 18) are widely held (which | 
doubt), then advertising men do 
not understand public relations 
and (which is absurd) journalists 
do not understand public rela- 
tions either. 

Mr. Everett Jones may be right 
in saying that a degree of sus- 
picion still exists between news- 
papers’ editorial and advertise- 
ment departments—though surely 
the suspicion can only be one 
way. But I respectfully suggest 
that, despite the apparent experi- 
ence of Mr. Everett Jones's com 
pany and clients, few journalists 
would agree that any newspaper 
would prefer that a story is 
handed to it by an unconnected 
public relations organisation 
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rather than the PR organisation 
attached to an advertising agency 

To hold that belief is to mis- 
understand the journalist. News 
is news, wherever it comes from, 
and so long as the journalist who 
hears of it is given the facilities 
to check it, he does not care 
whether it comes from A or B 

The aim of advertising and of 
public relations is much the same 

to keep the public informed. 
In advertising the information is 
“uncensored.” In public rela- 
tions it has to undergo the 
scrutiny of highly experienced 
journalists who, | may add, are 
a shrewd lot. 

If that part of the story which 
survives close scrutiny still has 
news value, it lives on its own 
merit, whoever issues it. Most 
public relations men are known 
to journalists of consequence 
What those PR men are trying 
to do is equally well known to 
journalists 

Their relative positions are 
mutually accepted. To imply 
that a journalist's attitude to a 
story is conditioned by whether 
the organisation who gave it to 
him is connected with an adver- 
tising agency is just that sort of 
misunderstanding of journalists 
which advertising men possess. 

No PR man worth his salt 
would offend a journalist by try- 
ing to pretend that the story was 
issued “just out of the goodness 
of my heart, old boy.” 

Responsible public relations 
suffer because of these raw hand- 
out boys. It is the cause of the 
suspicion which is too slowly be- 
ing broken down. The advertis- 
ing agency which has a public 
relations organisation manned by 
people who have developed an 
editorial eye by experience can 
itself do much to uplift the PR 
profession. 

The passing of stories to news- 
papers is but a smal! part of 
public relations work. 

Victor Lewis, 
Manager and editor-in-chief. 
Holden's Press Bureau. 
London, W.1 
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city of dreaming spires 
and ready buyers 


Even in this period of prosperity Oxford is more 
prosperous than most. It is indeed a city with 
money to spend and the will to spend it. 

In proof of which, consider these facts: 


EMPLOYMENT 
41,400 men and 20,600 women are gainfully employed. 


RETAIL TRADE 

In Oxford there are 1,033 retail outlets with combined annual 
sales estimated at £18,875,000. Average annual sales per outlet in 
Oxford amount to £18,270 compared with an average of £10,180 for 
each retail outlet in Great Britain as a whole 


EXPANSION 

At the beginning of the war the population of Oxford was 98,221 

plus 4,940 undergraduates resident in the city during the greater part 

of the year. Today, Oxford has 106,900 citizens and 7,000 undergraduates. 


MEDIA y 
The Oxford Mail is the only daily newspaper published in the Y 
county. It has a net sale of 42,485 copies and is read in 87.1°,, of 


Oxford households. 


Advertisers can expect good results in Oxford and advertising in the 
Oxford Mail is the most direct and economical way to ensure them. 


ONE OF THE WESTMINSTER PRESS GROUP OF PROVINCIAL NEWSPAPERS 
Bs ABC. 42,485 
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in terms of hard cash, there is no one quite as well worth knowing 
as the English-speaking Tycoon. The responsibility for massive spending 
is one he shoulders with uncomplaining fortitude. 
All he needs is a little friendly guidance—which you can best give him 


(a cool 54,000 of him) through the advertising pages of The Economist. 


The Economist 22 RYDER STREET, ST. JAMES’'S, LONDON, S.W.1 
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PRICE INCREASE (1) 
Threepence on 7 monthly magazines 


The prices of seven national by three of Britain's biggest 
monthly magazines are to be houses. 
raised simultaneously early in It is understood that they have 
the New Year. agreed to announce all the in- 
The likely increase is three creases at the same time. 
and it will probably take place The seven magazines are in the 
in March. women’s and home-interest 
Journals involved are published fields. 


PRICE INCREASE (2) 
Block charges going 
up by 12 per cent 


P RICE of blocks is to go up by one and a half per cent on 
Monday, January 2. It is due, says the Federation of 
Master Process Engravers, to a rise of seven points in the cost 
of living index in the last six months. 

A statement from the Federa- 
tion this week pointed out that 
the additional bonus payments to 
workers, which fell due earlier in 


by one per cent on January |, 
1955, under these arrangements 


“By June, the index rose two 


the vear, had been met by the further points but it was decided 
industry without any increase in mot to pass these on to the 
its prices custemer through increased 


Under trade union agreements, 
a weekly bonus of Is. per point 
above 114 points is payable, the 


charges,” says the FMPE. 


Additional payments of 7s. per 
man, due to the rise in the index 


bonus being adjusted at SIX- since June, come into force on 

monthly intervals for advances the first pay day in January 
in the cost of living index. _ “and the industry finds itself un- 
Block prices were last raised able to carry this extra cost 
without an increase in price 


Even the increase now announced 
will not cover the extra outlay.” 
The present 64 per cent added 


Midland TV guides 


Advertising Features Ltd. have 


been appointed to produce three [0 invoices will be raised to 
week-day shopping guides for 8 per cent. 
Associated TeleVision Ltd.'s 


4mong the 
ciation Christmas luncheon at the 


(i. to rv.) Watson (Everetts 
Clackson; immediate past president 
Times’); president Arthur Presior 


(“Kent Messenger’); honorary sect 
and honorary treasurer H. H 


86 IN HUNDRED 

LIKE TV SPOTS 

A Gallup Poll survey has 
shown that only 14 per cent of 
viewers find TV commercials un 
interesting To the question 
“Do the TV spots interest you ?” 
46 per cent of the rest replied 
“Yes, a lot,” and the other 40 
per cent “Yes, a little.” 


To the question: “Have you 
ever bought anything as the 
result of a TV spot?”, 35 per 


answered “Yes.” 


527.000 TY sets 


By December 4 the number of 
homes with sets able to receive 
commercial TV was 527,000, and 


cent 


they are increasing at the rate 
of 26,000 homes per month 
estimate A. C. Nielsen Co., Ltd 


156 who attended the Press 


( onnaugni 


W. A 


Asso 
were 


Advertisement Managers’ 
Roon on Monday 
Advertising); past president David 
Goodale East Anglian Daily 
(“Belfast Telegraph’’) drihur Clay 
wy E. J. Hayes ('Northern Whig’) 


Gibbons (Berrow's Newspapers) 


‘Spend more on 
road safety’ 


Government told 
Representatives of the Royal 
Society for the Prevention of 
Accidents have told the Minister 


of Transport that the Govern 
ment should pay for a national 
press and poster advertising cam 
paign for road safety 
Major-General B. K. Young, 
director general f the Society, 
said this week What we want 
18 something in add to what 


is being done by 
at present 
Commenting on the recent pro 
posal by artist Maurice Rickards 
for the rechannelling of the 


@ Continued in Stop Press 


the authorities 


transmissions from the Birming 
ham commercial TV station, 
which will open on February 17. 

The guides will consist of 
15 minutes of items of interest to 
women, and the guide will be 
screened in the middle of the pro- 
gramme. 


Congratulations ! 
way this month 
meet a tall, 


«? 


mieht 


not mect a single “designing” 


ISAS secretary 


International Screen Advertis- 
ing Services has appointed Peter 
E. Taylor, for two years general 
secretary. British Film Producers’ 
Association, as its permanent 
secretary from January 2. 


You're really in luck's 
Female Sagittarians will 
dark stranger who possibly 


Tall, dark, male and single Sagittarians wil! for once 
female. Both sorts (and 
you'll probably notice that never once in this column 
have we mentioned that beastly word—SFX) will live 
happily ever after until Capricornus comes along to 


THE ADVERTISING MAN'S GUIDE TO ASTROLOGY 


>= Sagittarius Scores a Bull 


(November 22 December 21) 


put an end to all their skylarking 

A typical example of your luck is the 
fact that you are reading the one 
advertisement in this whole edition 
with enough grace and 
to inform you that Public 

with a circulation of ; m 
and a rate of only 11/2d. per 
thousand, is s very good buy 
Aren't you the lucky one? 


PUBLIC SERVICE 


Reginald Harris Publications Lid., 3, Stanhope Row, Mayfair, W.\ 
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Max Aitken 


J. S. Hutchison 


Tom Blackburn 


A. H. Bruce 


E. J. Robertson 


Hugh Dundas 


New line-up at the top of 
Beaverbrook Newspapers 


Changes in top management at 
Beaverbrook Newspapers Ltd., 
foreshadowed by the announce- 
ments of staff changes made in 
early November, were made 
public a. the company's annual 
meeting last week. 

Tom Blackburn took the chair in 
the absence of E. J. Robertson. 

Max Aitken was elected chairman 
of the board of directors. 

Mr. Robertson was elected chair- 
man of the company, but owing 
to his illness this office will be 
taken by Mr. Blackburn, who 
will continue to act as chairman 
of the company until Mr. 


Robertson is fit. Mr. Black- 
burn and Mr. Aitken will act 
us joint managing directors. 

J. S. Hutchison, secretary of 
the company, was appointed a 
director. 

A. H. Bruce, who was general 
manager of the Scottish office, 
and was transferred to a high 
managerial position in London 
in November, has been 
appointed general manager, 
Beaverbrook Newspapers Ltd., 
and Hugh Dundas, who was 
Washington correspondent, has 
been transferred to the execu- 
tive side and appointed assis- 
tant general manager. 


Mrs. Jennifer Chimes, of Leaming- 
ton Spa, is crowned Mazda Queen 
of Light for 1955-56. She was 
chosen by judges Terry Thomas, 
Sabrina, Steve Cochran, Constance 
Moore and Marjorie Proops, * Daily 
Mirror’. feature writer. Miss 
Stephanie Howell, of Liverpool, the 
retiring queen, carries out the crown- 


ry > 
Iwo magazines 
changing hands 
The Kemp's group of pub- 
lishing companies has sold its 
interest in the Commercial News 
papers’ publications Shopfitting 
and Display and the Clothing 
Contractor to Heathcock Press 
Ltd B. Joel, chairman, and 
D. F. H. Jones and R. P. Green 
have resigned from the board of 
directors, and will be replaced 
by Bayne Powell and G. A. 
Usher. Roy Parker will continue 
as editor, and C. G. Bass as 
advertisement manager 


‘Imitation’ ads 


Ind Coope & Allsopp Ltd., 
whose agents are London Press 
Exchange Ltd., have this week 
launched a new Double Diamond 
campaign in national dailies 
which is on humorous lines 
Purpose of advertisements is to 
imitate other prominent national! 
advertisers 


‘Developments 
coming’ says 
Biro chairman 


Indication of new lines and 
products was given by Sir 
Francis Brake, chairman of Biro 
Swan Ltd., when he spoke at the 
firm's Christmas luncheon at the 
Savoy Hotel last week. 

Sir Francis said that the past 
year had been “reasonably  suc- 
cessful” for the Biro Swan or- 
ganisation. The firm had carried 
out an “interesting experiment” 
in the form of using a subsidiary 
company to market a new pro- 
duct—the Zing Retractable ball- 
pen and of which 9} million 
had been sold—‘“and we have 
also increased the sales of Biro 
pens.” 

Quality stressed 

In the future, said Sir Francis, 
there will be more concentration 
on the “top end” of the market 
“I think I may promise you some 
very interesting developments.” 

He told the guests, of whom 
there were over 300, representing 
advertising, design, stationers, 
wholesalers and Biro Swan's 
staff, that he had come to look 
upon the lunch as a “family 
affair.” 

He paid tribute to Biro Swan's 
legal adviser Hugh Quennell, 
who died in New York recenily. 
“He will be missed by all,” he 
said, 

Guest of honour was the con- 
troller of the HM _ Stationery 
office, J. R. Simpson, who re- 
sponded for the guests to Sir 
Francis Brake’s toast. 
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In the poster « 
im connection 


ompetition organised 

with the British 
Exhibition in Copenhagen, and in 
collaboration with the Danish 
Advertising Association, artist John 
Gilroy (left) is presented with the 
certificate of the Danish Advertis 
ing Association by Christian Saug 
man, president of the British Import 
Union of Copenhagen Mr. Gilroy 
was awarded the certificate 
work on “The Man and Girder 
Guinness poster, which took first 
prize. Agents are S. H. Benson Lt 


for his 


Price maintenance 
reviewed 

lliffe & Sons Ltd. have 
lished The Practice of 
Maintenance by K. C. Johnson 
Davies. It deals particularly with 
the motor industry 

The author examines the recent 
report by the Monopolies Com 
mission on collective discrimina 
tion. The book is 15s 


pud- 
Priv é 


Boat Show opening 


The National Boat Show will 
open at Olympia next Thursday 
December 29. It will close on 
Tuesday, January 10. The Show 
is sponsored by the Daily 
Express 


Election posters ‘should be shared’ 


H. H. Mallatratt, secretary of 


the British Poster Advertising 
Association and London Poster 
Advertising Association, has 
written to the political parties 
telling them that the Associations 
have urged upon members that 
any poster space which an adver- 
tiser releases temporarily for 
General Election propaganda 
should be placed at the disposal 
of the poster contractor for the 
benefit of all parties 

The letter states that while the 
Associations appreciate the 
reasons why advertisers released 


This canopy of internally-lighted flowers over the “ Daily Express 
Street was produced by Miller-Kent Decoratives 


in Fleet 


space during the period of acute 
shortage at the time of the last 
Election, they strongly deprecate 
the making available of space to 
any one party to the exclusion of 
others, whether the arrangement 
is made by the agent for the party 
or not. 

The letter continues: “If in 
sufficient space is available for 
16-sheet and larger posters at the 
time of another General Elec 
tion, adequate facilities should be 
at your disposal for the display 
of posters of quad demy size or 
smaller.” 
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BIF ‘has no official link’ with Crystal 


Palace project 


PERMANENT SITE FOR EXHIBITIONS 
PLANNED BY LCC 

There is a possibility that the British Industries Fair may 
use the large new exhibition centre which the London County 
Council proposes to construct at the Crystal Palace site. 

But BIF managing director Kenneth Horne would this week 
neither confirm nor deny reports that future BIFs will be 
held there when the site is finished. 


In common with a lot of other 
people, we sat in on preliminary 
official talks,” he said, “but we 
have no official connection with 
the project.” 

As announced by the LCC, the 
permanent exhibition centre it- 
self, apart from all the additional 
ittractions, will cost an estimated 
£7 million. 

Problem of the site, say the 
LCC, was the need for a group 
f buildings offering adaptability 

t possessing a large single unit 
for certain types of exhibitions, 

ich as motor shows and heavy 
ndustry displays 

To meet these requirements it 
; proposed to construct two main 
vuildings at different levels; a 

nall hall will have a gross area 
of 122,500 sq. ft., with a lettable 
irea of 71,250 sq. ft., all on sup- 
ported floors; and a large hall 
‘ cover an area of 705,390 sq. 
with a lettable area of 429,526 
tr 
This gives a total lettable area 
of enclosed exhibition space of 
500,776 sq. ft. of which 338,000 
sq. ft. will be on solid ground. 


‘Gg 


‘Irish Times’ 
joins ABC 


New members of the 
Bureau of Circulations are: Ad- 
vertising agents Grosvenor 
Advertising Lid.. A. H,. Knowles 
Ltd Powney-Parker Publicity 
Services Ltd Technical and 
General Advertising Agency Ltd., 
Tully-Crabbe Ltd., Charles Walis 
& Partners Ltd., Digby Wills Ltd., 
and S. H. Wright & Co., Ltd. 

Publications BEAMA Jour- 
nal, Catholic Digest, Irish Field, 
Irish Times, Mansfield & North 
Nottinghamshire Chronicle- 
Advertiser, Times Pictorial 
(Dublin), and Ulster Associated 
Press 


Audit 


Messagef romUSA 


The temporary installation of 
1 standard Fonadek telephone 
amplifier and external loud 
speaker in the offices of Young & 
Rubicam Ltd. on Wednesday last 
week enabled a Christmas good- 
will "phone call from the agency's 
president, Sigurd Larmon, in 
USA to be received, amplified 
ind heard by the whole London 
staff 

Agents for Fonadek are Ripley, 
Preston and Co., Ltd 


In addition there will be open- 
air exhibition space on hard 
paving of 200,000 sq. ft., with a 
lettable area of 120,000 sq. ft. 

The main building itself will 
be divided by changes of level 
along its length into three areas. 
Each of these, while capable of 
independent use, can also be used 
in combination with one or both 
of the others Within one of 
them will be an amphitheatre and 
arena 


Natural light 


These dis 
claimed w 
use withou 
unity, are 
roof span 


se areas, which it 1s 
give flexibility of 
losing the sense of 
vered by one single 
form a series of 
intersecting roof slabs providing 
good overai! natural lighting 
The 500,000 sq. ft. of clear ex- 
hibition space—as much as pos- 
sible on solid ground—will 
involve a building larger than the 
old Crystal Palace and very much 
larger than any existing London 


exhibition _ hall it will also 
include parking space for at 
least 5,000 cars, with adequate 
restaurant, buffet, transport and 
other facilities 

A motor racing paddock 


memorial garden, swimming lake, 
bandstand and miniature zoo will 
be among the other attractions 
It is also proposed to construct 
an observation tower 160 ft. high 
incorporating a lift 


RAILWAY DISPLAY | 


The Landport Drapery Bazaar Ltd. store in Commercial Road, Portsmouth 


have 


New TAM system 


An audience measurement 
machine which will automatically 
record audience composition 
minute-by-minute throughout the 
day has been announced by Tele- 
vision Audience Measurement. 

TAM claim that the system. 
which has been developed by 
them and requires no record- 
keeping by the informant, means 
that the composition of audiences 
for every individual commercial 
spot “can be accurately assessed.” 


‘Truth about TV’ 


Under the title “The truth 
about Independent television,” 
Associated TeleVision Ltd. have 


issued a from the Finan 
cial Times December 9 issuc, 
giving facts and figures about the 


repr ni 


rapid growth of commercial TV 

The latest “upward trend of 
commercial television” card 
issued by ATV carries a graph 
showing that the cost of adver 


tising per 1,000 viewers for 30 
seconds throughout the week-end 
dropped from 45s, on September 
24 to 15s. on November 27 


i. Bar 
ITS QUICKER 
BY RAIL 


The set for this Christmas window 
office windows of 
West Hartle pox 
and public ity 


were 


display 
North Eastern Region 
1 and Middlesbrough 
department of the 
made 


was devised by 
North FBastern Region 
Harrison's 


which is in the station enquiry 
stations at York, Sunderiand 
the public relations 
The displays 


Siens Lid., York 


arranged with Arthur Guinness Son & ¢ 
weeks this scale model of the Guinness Festival Clock 
adaptation was carried out by Harvey De 


»., Lid., to display for six 
The setting and 


ine, the store's display manager 


A-R’s new plans 
for slides, 
‘success’ spots 


Slides are to be accepted by 
Associated-Rediffusion Ltd. for 
seven-second time signal spots in 
their B and C time sectors and 
for “success stories.” Hitherto 
all spots—except those trans- 
mitted live—have had to be on 
film. These measures, say A-R, 
are to enable advertisers to save 
film production costs. 

A-R will transmit a 15-second 
slide for advertisers wishing a 
link with a topical news item, e.g 
1 petrol advertiser tying-up with 
motor race results. The slide can 
either be backed by music or by 
in announcement from the 
tation announcer for whose 
services a “nominal charge” of 
three guineas will be made 

hey are also offering to pro 

tandard technical facilities 

1S-second live presentation 

of a “success story” in a simple 

setting. In each case the cost for 

the time will be as scheduled in 
the rate card. 

A-R have also announced this 
week that, with the majority of 
their new studios now compicted, 
facilities for live commercials are 
more readily available. The nor- 
mal time for live commercials is 
69 seconds and the minimum 
charge 1s £100, which covers the 
standard equipment and person 
nel 


vide 


or a 


George Cooper takes 
ABC TV 


George Cooper took over on 
Monday as advertisement con 
troller of ABC Television Ltd., 
with temporary headquarters in 
Film House, 142, Wardour Street, 
London, W.1. With him as ad 
vertisement acceptance and con 
Miss Marie 


over at 


tinuity manager 
Dona idson 
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Blow-ups of current advertisements, point-of-sale material and displays 
of products are used in this Christmas window display at the offices of 
Smee's Advertising Lid. in Duke Street, London. Black & Decker, Trico 


and Marchal products are on show in this 


y, and in an adjoining 


window products of Huntley & Palmers Burton Son & Sanders and 
Southwells are featured 


25 versions of 
travel film 


“Wheels over Britain,” a film 
produced for 25 coach companies 
in the BET group by Coaching 
Journal and Bus Review, was 
exhibited to members of the 
group and the press on Monday 
at Victoria Coach Station. 

Made in colour and lasting 32 
minutes, it describes the pleasures 
and advantages of travel by 
coach and shows many places 
and scenes in Britain as well as 
sporting events and other aspects 
of English lie 

Variety stressed 

Attention is drawn to the wide 
network of express coach ser- 
vices and to the variety of excur- 
sions and tours available in all 
parts of the country 

The film has been made in 25 
editions, each having an indivi- 
dual opening ttle and a special 
ending for each operating com- 
pany. It will be shown by the 
various operators in their own 
localities and will also be avail- 
able on loan to travel and book- 
ing agents, societies, clubs, works 
and colleges 

It has been directed by John F 
Speed and produced by J. W. 
Jones, of Technical and Agricul- 
tural Films, and has a commen- 
tary by Frank Phillips. 


Among the guests at the David Allen 
& Son Ltd.'s party (Mainly Personal 
last week) were W. E. Phillips (left), 
assistant managing director of 
Guinness. and R. A. Bevan, manag- 

- lenson Lid. 


‘Brains Trust’ 
discuss ads 


BBC Television “Brains Trust” 
on Sunday discussed the question 
“Would i 1 be better for the 
money now spent on advertising 


to be used bring down the 
price of the goods?” Hugh Ross 
Williamson said he was com 
plete! pposed to advertising 
and nferior goods needed 
to use A tax on advertising 
expenditure was proposed by 
Dr. Julian Huxley, who main- 
tained, however, that advertising 
was sa 

The case for advertising was 
briefl ited by Geoffrey Gorer, 
while Marghanita Laski said that 
in he ence the goods that 
were advertised by the big firms 
were better than those from firms 
who did e or no advertising. 
She ed the setting up of 
consu ouncils to advise the 
public on factors relating to price, 
value and quality. 


Sales ‘must be supported by ads’ reel The Fair will close on 


Advertising all came down to 
competition for the contents of 
the housewife’s purse, T. A. H. 
Sycamore, managing director of 
Oxo Lid., told the Incorporated 
Sales Managers’ Association's 
president's evening at the Royal 
Station Hotel, Hull, last week 

No sale could be properly con- 
ducted unless it was supported 
by proper advertising, he said 
The man who understood all this 
was the man on the road, the 
salesman who was responsible to 
the consumer 

Salesmen must realise that 
there was the impact on the cus- 
tomer of the self-service estab- 
lishments and—in the south—the 
impact of commercial TV which 
promoted a “world of fierce com- 
petition” in which they had to 
strive to make a living. 

There were people growing up, 
he went on, who did not know 
what they could have bought 
before 1939 and now had to be 
educated to those things they had 
not had for so long 

Other speakers included G. R 
Glenion (president) and F 
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ON DUBLIN 
PRESS PLANS 


The constant rumours of the 
acquisition of the Evening Mail 
offices in Dublin by Beaverbrook 
Newspapers Ltd., about which no 
official statement has been made, 
were mentioned in the Dail (Par- 
liament) in Dublin last week. The 
papers were not indicated by 


A. C. Esmonde asked the 
Minister for Industry and Com- 
merce, William Norton, if he was 
aware that extra-nationa! news- 
paper combines were setting up 
offices in Ireland, and if, in view 
of the undesirability of this 
development from a national! and gifts from clients and some presenta- 
cultural standpoint, he would tions of the work of various depart- 
make a general statement in the ments from the WPS studio. The 
matter. tree is to go to the National 

The Minister replied that he Caaet's Home a a geen so 

“ wher f is Deing presente fogetner 

had no_ official information ab @ aaehe a small stles from 

Dr. Esmonde then inquired if she organisation. Here Miss Gillian 
it was not a fact that a British Cole, of the WPS market research 
newspaper combine had taken department, dresses the tree 
over the premises of an Irish 
newspaper combine and were at 
present publishing a newspaper 
in Ireland. 


Agency tree 


This Christmas tree is standing in 
the main hall of Willing's Press 
Service Ltd.'s building It bears 


Australian company 


. . . » 

The Minister said he had no ; joims ISPA 
information on the matter. and The International Screen Pub- 
when pressed to make inquiries licity Association has admitted 
replied: “I have made inquiries.” Chas. E. Blanks Pty., Ltd., of 

28-30 Foveaux Street, Sydney, 
. Australia, to membership of the 
Another 10 for ISBA Association. Managing director 

W. Barratt & Co., Ltd., Coven- 

try Gauge & Tool Co., Ltd. 


of the company, which will 
represent ISPA in Australia, is 
Cussons Sons & Co., Lid. James Charles Blanks. 
Deuchar Ltd, Hepworth & ‘ , 
Toy Fair on TV 


Grandage Ltd., Mobil Oil Co 
Ltd.. Newage Engineers Ltd.. , 
Parnall (Yate) Ltd. Group of The seventh Harrogate Inter- 
Companies, W. H. Paul Ltd. and ®4tional Toy Fair, which opens 
Wilts United Dairies Ltd. are © Saturday, January 7, will be 
new members of the Incorpor- pe ee of a ro ee 
ated Society of British Advertisers. television feature in lidren s 
ee corey tases Hour on January 10. Other 
shots will appear in TV News 


Friday, January 13. Chairman 
Gray (chairman) of the Hull of the Fair's pub icity committee 
branch, and the Sheriff of Hull is H. Richard Simmons (Games 
(Cr. W. H. Good) and Toys) 


at Ediswan Swan Electric Co. Ltd.'s head 

office in Charing Cross Road was designed by B. Coldwell of Ediswan's 

publicity department. 11 was constructed by Cyprien Fox Lid. The display 

‘sparkles, and the snow effect is created by incandescent light reflected 
from a revolving mirror bail. 


This Christmas window display 
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POSTERS 


can be seen 


by & people 


out of 10 
25 times 
a weel,. 


Or more 


In balanced consumer advertising campaigns, poster repetition is 
essential. But just how many people can see your posters?—And 
how many times? The largest investigation of its kind ever 
carried out in the U.K. was undertaken by Mills & Rockleys in 
an attempt to answer these questions. The survey was no less 


than a day by day study of the way people live and move around 
in their towns and cities—and have opportunities to see poster 
advertising. 


The Evidence. As a result of this research, 
evidence has come to light which is of the utmost value 
to all who plan, use + have the opportunity to use, 
poster advertising. The findings appear in “ The Size 
and Nature of the Poster Audience: Study IT’ which 
was published last June. Your agency now has a copy 
and further copies will be supplied on request. 


MILLS & ROCKLEYS LTD 


Planned poster advertising in more than 200 towns. Head Office: 21 Queens Road, Coventry 


The Mills & Rockleys Area. 
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Changes 


Kemsley’s ad 
department 


Changes in the London advertise- 
ment department of Kemsiey News- 
paper Lid ha ve been made. 
Arthur W. Birch wil! relinquish his 
post of joint advertisement manager 
of the imalgamated Empire 
News is lay Chronicle to take 
up a sf ippointment in the 
group ivertisement department, 

rating from Kemsley House, 


: “Hodgson, it present London 
nt manager of the 
ewcastle, will transfer 
News and Sunday 
ite advertisement 
Jack Everett continues as 
‘ manager of this paper. 
Peck, avert sement repre- 
m the former Daily 
will take over as London 
manager of the 
ll these changes take 
ynuary 2 

. 
Valentine 
Heywood nquishing the post 
of managing of the Sunda» 
Time | retain his conneciion 
with per associate editor 
wh ' » on special dutics mn 


n reasons 


issociation with Viscount 
Kemsiey. A. T. P. Murphy, unt! 
recently edi tor of the Daily Dis- 
paich, is rejoining the Sunday Times 
as deputy editor. Leonard Russell, 
who has been literary editor of the 
Sunday Times since 1944, and was 
appointed sistamt editor in 1950, 
will now be literary and features 
editor and assistant editor. 

* * * 


The appointment of Douglas 
Roberts he position of advertis- 
ing manager for Canadian Pacific 

vas been announced in 
Mr. Roberts. whose 
rs will be in Vancouver 
ponsible for advertising 
North America. South 
stralasia and the Far 
two years he has been 
count executive with 
& Crowther Ltd 
* * * 


Michael J. O'Connor (advertising 
department, /rish Times), one of the 
programn taries of the Adver 
tising-Press lub, is the 1955-56 
honor secretary of the National 
Univ Ireland Graduates 
Associa 

* * * 


Leslie A. Luke has been appointed 
to hi public relations for the 
Shoe a her Fair which is being 
organ y the Leather and Foot 
wear / (Castle Publications) 
in Dub!lir xt month 


Four new 


directorships 


announced 


Se fy Miffe 's 


N. Priauix 


announced four 

They are: H. 
Craddock to the board of Asso- 
ciated Iliffe Press Lid.; H. N. 
Priaulx ind W. Smith to the 
board of lliffe & Sons Ltd.; and 
WwW. E. Miller to the board of the 
Trader Publishing Co., Ltd 


Mr. Craddock joined the Trader 
Publishing Co., an Hliffe subsidiary 
in 1920: became its general man- 
ager in 1937; a director of that 
company two years later, and a 
member of the board of Iliffe & 
Sons Lid. in 1944 He is also a 
director of Cornwall Press Lid., and 
of most of the printing and block 
making companies in the Associated 
lliffe Press Group 

Mr. Priaulx started with Cornwall 
Press, another lliffe subsidiary, in 


have new 


directorships 


W. E. Miller. 
924 ransferred to the adver 
tisemer urmment of Iliffe & 
Sons i 127. Early this year he 
was appointed general manager of 
the advertisement department of 
lliffe & Sons Ltd.. and the Louis 
Cassier Co., Lid 

Mr. Smith is secretary of Asso- 
ciated Iliffe Press Lid.. and most of 
its wholly-owned subsidiaries. His 
association with the group 
back to 1932 

Mr. Miller joined the 
Publishing Co. in 1925, and edited 
Wireless & Electrical Trader trom 
1945 unul January this year, when 
he was appointed the journal's 
managing editor, at the same time 
becoming the Trader's general man- 
aget For two years in succession 
he was president of the British 
Institution of Radio Engineers 


dates 


Trader 


assistant press office 


In the board room of F. Jk 


ment managers 
and a selection of comme 
Pearl & Dean Lid., Tb 
Derek Roe was called upon 
(Tothill Press), F. 
ft xpress ), G 
G. Leeming (Kemsley New 


Jones He 


‘Mart’ ad manager 


is retiring 


J. H. Sear, for 12 er- 
tisement manager of Exchange and 
Mart, is to retire at the end of the 
vear. Gerald Viewing, his ; tant 
for the past three years, will succeed 
him in the New Year. Miss Betty 
Rawlinson, formerly in ch: of 
the journal's classified sect 
appointed assistant ad man 

* . 

Graham H. Martin has 
appointed managing § direc 
Encyclopedia Britannica Ltd 

* * * 


years a 


A. G. Morley, press offic 
Thos. Cook & Son. Ltd., for 
years, has joined F. J. Lyons 
He was with Associated Newspaper 

from 1934 to 1947 exc 
war years. He spent a y 
of J. Ly 
Lo Lid before opening (¢ 
press office in 1948 under pub 
manager W. D. C. Cormack. 
* * * 

Christopher J. Cross Brown, 

A. ¢ Nielsen Co Lid directo 
has been given responsib f 
United Kingdom food, drug 
maceutical, tobacco and 

tionery services of the € t 
Index. In addition he will generally 
supervise consumer and other 
specia] research 

To take Mr. Cross Brown's place 
Kenneth F. Wilson has been 
appointed client service manager 

* * * 

Major Alan Simpson, Northern 
Command public relations officer 
who has been il for the last four 
months and was re-admitied to 
York County Hospital this month 
for an operation, has arrived back 
at his home at Nun Monkton. He 
hopes to resume duty at Northern 
Command HQ at the end of 


January 


* * * 
Rosemary L. Clarkson, daughter 
of A. C. V. Clarkson, deputy man- 
ager. publicity organisation of the 
General Electric Co Lid has 
become engaged to M. Wolff. 


Home —with Toy Shelton 
shopping — 
with Elizabeth Allan 


Going 


For full details of these well established 
T.V. advertising magazines - and others 
in the course of preparation - get in touch 
with 


Mrs. RENEE PALMER 
LANgham 2000 or 928! 


Roe Ltd 
and represe tives saw a reel of 
ertising 
inswer many questions. L. 
musewife ) 
Herald’), F. C. Beech ( 
papers) and Keith Sykes (James U pton). 


Heppenstall ( Dail) 


last week, 24 Northern advertise- 
American commercials 
Rank Screen Services, 
and Roe Television Lid. 
to r.: H. Ward 
Williams (Stockport 
V ogue’’), 


J. Arthur 
Lid., 


Rhys 


Herbert Tilling, advertisement dire: 
tor Advertiser's —— and 
Business Publications Lt annua 
department, was married es Friday 
Caxton Ha to Jill Twiss, 
tashion executive for a textile house 
» was formerly with 
two years 


Obituary 
W. H. Wilkens 


The death has occurred suddenly 
of William Henry Wilkens, of 
Hamburg, at the age of 72. Head 
of two agencies, William Wilkens 
and William Wilkens Wirtschafts 
werbung, GmbH., he was one of 
Germany's leading agents. He took 
over in 1911 the firm founded by his 
father and developed its wide inter 
national connections 

Now in its third generation, the 
agency has branches in Frankfurt. 
Cologne and Hanover 


J. Wright 

James Wright, a former advertise- 
memt manager and director of John 
Wright & Sons Lid., Bristol medica! 
publishing firm, has died 
home in Bristol at the age 
after a long He was a grand- 
son of the founder of the business, 
and brother of the present manag- 
ing director John S. Wright 


| o@ue for 


Iiness 


ADVERTISING 
FEATURES 
LIMITED 


35, Portland Place, 
London, W.!. 
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NV 


ASSOCIATED-REBRFFUSION LTD. 
7 

THE AMAZING GROWTH 

OF A-R TV AUDIENCES 


is shown in the following tables taken from last 
week’s TAMRATINGS REPORT compiled by 


Television Audience Measurement Ltd. 
and they have been made available for publication this week 


by courtesy of Ven Limited. => 


ASSOCIATE = USION LTD. 


These tables are normally available only to ‘“‘TAM”’ subscribers 
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1955 
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These Figures 
speak for themselves 


Application 
has been made 
for membership 
of the 
AUDIT BUREAU 
OF 
CIRCULATIONS 


* 
100,000 
NEW READERS 

IN 8 WEEKS 


£300 


PER PACE UNTIL 
MARCH 1956 


NET SALE: Over... 
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Think of a! 


THEN TREBLE IT and it 
The Commonwealth m 


some small — but addin. 
Such a market poses a2 


territories effectively a: 


NEW COMMONWEA 
single economic tradiny 
An advertisement in \. 


products. By the “ri 


Departments and leader. 


agriculture. 


’ COMMONWEALTH tells the * 


DecemBer 23, 1955 


The illustration shows a tin 
mine in Malaya, using every- 
thing from a bucket costing 
shillings, a wagon costing 
pounds, a diesel locomotive 
costing thousands and a 
dredger costing tens of 
thousands—an example of the 
diversity of Commonwealth 
demand. 


yket...double it 


. would not compare in value with the Commonwealth market. 
2t is composed of some sixty individual markets — some large, 
in the aggregate to Britain’s best customer. 


‘ficult advertising problem — how to cover so many individual 


-onomically ? 

H can provide the answer. It treats these diverse markets as a 

't, covering the large and the small with equal thoroughness. 

right’ people about your clients’ 
people we mean Government Officials, Public Works 

in industry, business and 


Make this cecision now! 


NEW COMMONWEALTH 
THE BEST MEDIUM FOR 
CAPITAL GOODS 


ONE OF THE 
THE RAILWAY GAZETTE + 


RAILWAY TRACTION CHEMIST ati Ss 
ARCHITECTURE AND oy AND GAS + MINE & QUARRY ENGINEERING : COLLIERY ENGINEERING 


i] 


33 Tothill Street, London, S.W.!. 
Telephone: Whitehall 9233 
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The ‘serve-yourself’ trend 


makes the pack a salesman 


% HE package itself has 

become the salesman. 
The heart of the sales impact 
centres around the package on 
the shelf, and the reaction 
which it produces in the mind 
of the consumer as she moves 
about the store. She is moti- 
vated by the force of the im- 
pulse and makes a purchase 
because of the imagery of the 
package and the stimulation of 
the merchandising presenta- 
tion.” 

That goes straight to the root 
of the matter. The role of the 
package in everyday consumer 
marketing could not be better 
stated. And the fact that it was 
advanced in Canada matters not 
at ali... for we are in the grip 
of the same self-service retail 
revolution that has been at work 
in Canada. 

The speaker was certainly no 
theorist but was Mel Dobrin, 
assistant to the sales manager at 
Steinberg’s Ltd., the big store 
organisation in Montreal, and he 
was addressing the recently held 


By OLR PACKAGING CORRESPONDENT 


nationa’ conference sponsored by 
the Packaging Association of 
Canad: 

* * * 

Two New sales aids brought 
out to boost Libby's milk have 
proved successful. One of 
them “yumbled display” was 
feature in ADVERTISER'S 
WEEKLY, November 25, page 64 

Evolved jointly by Terry 
Martin. advertising manager of 
Libby's. and W. J. S. Clutterbuck, 
a director of the Sackville Press 
Ltd., the units were made at the 
latter's Leicester factory. 


Overcomes hesitation 


The purpose of a “jumbled dis- 
play” is to overcome the house- 
wife’s hesitation at disturbing a 
tidy display by picking up a tin 
The theory which has been 
evolved to explain their un- 
doubted effectiveness is based on 
the belief that once she has taken 
up the tin in her hand she is 
“SO per cent sold.” 


{ Telling the winter sports story 


DISPLAY 


featuring winter sports 


has recently been 


installed 


in a platform showcase at Liverpool Street station publicising 
Eastern Region continental services via Harwich and the Hook of 


Holland. 
wire on skis. 
give it a sparkling, wintry effect. 


The centre piece of the display is a symbolised figure in 
Imitation snow is used and the lighting adjusted to 


On one side of the case are photo- 


graphs showing typical alpine snow scenes and on the other is a 
series of photographs, attractively placed on a pair of skis, depicting 


the progress of a journey 
resort. 


from Liverpool 
This display was produced by Berta Studios Lid. to 


Street 


to a continental 


the 


requirements of the public relations and publicity office, British 
Railways, Eastern Region 


Soap, sponge, and 
hath crystals, 
packaged together, 
were featured by 
the Du Pont 
organisation at the 
recent Canadian 
packaging show. 


The unit is supplied free to any 
retail outlet that has a minimum 
of four cases of Libby's products 


in stock—one for the unit and 
three for filling. The resu in 
Mr. Martin's words, have been 
“tremendous.” One large West 
London self-service store had two 


units on display, one filled with 
48 large milk tins, the other with 
96 small ones, and they each had 
to be refilled five times in one 
Saturday afternoon. 

For the peaches showcard, ||!us 
trating in photo-litho Libby's 
milk being poured over Libby's 
peaches, a white background has 
been used to convey the idea of 
cleanliness appropriate to dairy 
products. The showcard has a 
“flat 3-D”" tin of milk incorpor 
ated. 

These display pieces have been 
found very inexpensive to pro 
duce in relation to the business 
they obtain. 

Press advertising and TV tic 
ups are likely next year. 

* * * 

For THE “Eskimo” brand of 
quick frozen fruits and vege- 
tables (manufactured by Grimsby 
Frozen Products Ltd.), Metal 

@ Continued on page |8 


The white back- 
ground of _ this 
Libby showcard 
helps to convey 
the impression of 
cleanliness appro- 
priate to dairy 

products 
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In this special Christmas counter 


display for Murraymints an 
actual package of the product is 


contained in the chimney top, 
while the head of the reindeer 
moves from side to side 


Delicious 
with Fruit 
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A stocking pack that 
tells the whole story 
* 


The new Charnos 
stocking packs de- 
signed for their 
range of non- 
stretch nylons, are 
in green and clear 
transparent film 
for the “daytime” 
product and pink 
and clear for 
“evening.” 


produced an interesting range of 
cartons. Of five ounce capacity, 
the cartons are waxed inside and 
out, and are intended for quick 
frozen raspberries, strawberrics, 
sliced green beans, green peas, 
and broad beans. 

For each variety, brand name 
and trade mark are boldly 
posed on a background re; 
duction of a natural co 
photograph of the fruit 
vegetable. Printing has bee: 
the Metal Box “Lithesk” met 
which employs four = star 
colours. 


Box Co., Ltd., have designed and 
Seasonal 


* * * 

A NEW long stocking pach 
recently been introduced 
Charnos Ltd., for all their “ 
stretch” nylon stockings 


Lucozade drink. 


. ~ A snowman and a Father Christ- 
“a : mas flank the counter display 
| . ae which has been issued for the 
~ ye Designed to give the maximum 
q os Ps. information at a glance so as to 
| aid both customers and sales 

" : staff, the 

e. 


pack is in clear and 
coloured transparent film (green 
and clear for daytime and pink 


; “ and clear for evening). The 

; clear panel shows the colour of 

‘ . ; the nylon with the denier, gauge, 

“id range and shade name on one 

side, and the leg lengths and 
fashioned heel on the reverse. 


The “Sheer-stretch” stockings 


: ‘ The contents are clearly featured remain in the short pack and are 
Britains most highly veqarded on the new “Eskimo” package. therefore easily identifiable. 


GRAHAME E. BISHOP, Advertisement Manager, 

Ingram House - 195/198 Strand - London -,W.C.2 Seite cotewell, 
almost “ready-to- 
post’ packages 
have been issued 
to Biro dealers for 
Christmas gift 

sales 
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ITLER TO C 
pay something on everything vou | 


DIRECT TAXES 
CAN BE CUT 


Meeting singe ei 
of Welfare State 


Itai eo ee 
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T have known and enjoyed Double Diamond for 
many years. I remember the day my father intro- 
duced me to it. It was just after I had been called 
to the Bar. I thought this new beer a little sensa- 
tional, and told him as much. I can hear his reply 
now. “A little sensational ?”, he exclaimed, “It’s 
terrific!” Father had an American mother. 

What I admire in my Double Diamond, is its 


ADVERTISER'S WEEKLY 


IR LITTLE MAN, BURT., 1.P.A., K.A.8. Born at Burton. Educated 

at Porterhouse (Minor Major, 0.1.c. . Inter-Schools Shove- 
ha’penny champion, 1942, '43, 44. Has played for England 
twice. Lecturer in Brewology at Burton since 1950. Created 
Grand Commander of the Most I)! us Order of Knights 
Around the Bar in 1953. Although partial to a little sport, his 
one consuming interest has always been his fabulous collection 
of bottle tops. Lives in lovely old 16th y, oak panclied beer 
vat (renovated by Anymore Cooper, 1y<1 overlooking the Trent 
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‘My Daily Double Diamond », si- cre way 


honesty. It has never claimed to be anything but the 
best. 

I like the way it combines brightness and srarkle 
with a proper respect for matters of gravity. Best of 
all, I find it stimulating. For me—if I may borrow a 
popular phrase —a Double Diamond has always worked 
wonders. 

I lift my hat to those who brew Double Diamond, and 
my elbow with those who enjoy it as I do, Here’s to it!” 


MAKE YOUR MORNING NEWSPAPER THE DAILY MAIL—AND DOUBLE DIAMOND YOUR DAILY ALE 
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NOT QUITE LIKE THIS 6. . 


Have you noticed that, in ad\crtisements, checks 
and counter-checks are always “rigorous” or 


” 


** exacting ” or “ stringent Call ours what you 
will, it JS a fact that we do take great pains to 
get things right with a very careful system of 
checking that saves you and all concerned a 
whole lot of time, bother and general frustration. 
May we show you what a help this is on your 
next photo-litho-offset job? Our receptionist will 
check you in with the greatest pleasure—and care. 


CHARLES & READ Ltd 


PHOTO - LITHO OFPSET FOLDING BOX CARTONS 
27, Chancery Lane, Speciali 
London, W.C2 Specialist factory at 
Telephone: Holborn 2882 


Harlow, Essex. 
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Showcard features press 
ad illustration 


A SPECIAL display unit and 
showcard for their Spontex 
cellulose household sponges was 
recently introduced by Sponcel 
Ltd. The issue of these pieces of 
display material tied in with a 
free gift offer to retailers of four 
sponges for every four dozen 
orders placed during the special 
promotion period. 


The display unit in four 
colours held the two cleaning 
sponges, the dish mop arw tre 
dish mop refill, which formed the 
free gift. Made to stand firmiy 
on counter or shelf, the unit 
constituted an effective selling 
aid, which combined well with 
displays of washing powders and 
housenold cleansers. 
‘It’s easier’ slogan 

The showcard carried a re 
production of the illustration 
used in special Spontex adver- 
tisements in women’s magazines. 
Measuring 14 by nine inches, it 
showed a girl washing down tiles 
with a cellulose sponge, and 
carried the slogan, “it's easier 
with Spontex Ihe sponge and 
the slogan were printed in yellow, 
which stood out against the grey 
of the photograph. At the toot 
was a picture of the cleaning 


The display unit 
issued by Sponcel 
Ltd. featured items 
included in a 
special free gift 
offer to retailers. 


An attractive picture which 
showed the product in action 
appeared on the showcard. 


sponge in colour, with the mes- 
sage, “Washes down—wipes dry 

. so nice to use,” printed in 
yellow on a black background. 
Fitted with a lock rudder strut, 
the card was made to stand or 
hang. 


Special Christmas tyre 


“o": 


This is the Christmas 1955 display organised by Firestone Tyre & 


Rubber Co. Ltd. for display in dealers 
is the company's “Town and Country” 


windows. The tyre on show 


version. 
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Let us take our queue from Abraham 
Lincoln: *“‘Why, Mr. Lincoln,’’ com- 
plained one of his familiars* “are 
you always so tender towards your 
enemies? Don't you know you will 
never get anywhere until they are 
destroyed ?"’ 


“Can you, my friend, discover me a 
surer means of destroying enemies than 
by making them into friends?” 


It is fitting that our Christmas anecdote 
should present, in the cause of good will, 
an example of wit without acid and 
relevant, perhaps, to point out that, 
although (to our knowledge) the GRANT 
PROJECTOR has no enemies, it can 
always find a place for new friends —or, 
rather, new friends can always find a 
place, anda use, forit. It is truly an 
essential piece of equipment for the busy 
studio, and needs only ‘standing room’. 
Greetings from the GRANT PRODUCTION 
CO. LIMITED, 4 Rathbone Place, London, W.1 
(Museum 8717), 47 Cornwall Street, Birming- 
ham 3 (Central 4131) and 7 Little Park Street, 
Coventry (Coventry 64978) 


* Could it have been General Grant? 
History is silent. 
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JOSHUA B. POWERS LTD. 


14 Cockspur Street, London, S.W.I. 


KENNEDY PRESS LTD - 31 KING ST WEST - MANCHESTER 3 
SO TEMPLE CHAMBERS - TEMPLE AVENUE - LONDON EC, 4 
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The nation’s leading 


| 


STOCKWELL « OXFORD 


in this influential weekly journal — 
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FOR RATE CARD RING WATerloo 3388 (20 line«) 


Furnishing World 


The leading Weekly Journs! of the Furnitare and Furnishing Trade 
MERCURY HOUSE, 109/119 WATERLOO ROAD, LONDON, §.£.1 
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ADVERTISER'S WEEKLY 


For widespread coverage 
of the Dutch market and 


predominating readership 
in the Amsterdam area 


HET PAROOL 


Holland's leading independent national daily 


Subscribers: 
AMSTERDAM - - 
REST OF HOLLAND - 


90,000 
50,000 
140,000 
a 
London Office : 


FRANK L. CRANE, 69 Fleet Street, E.C.4 
CENtral 2811 


10°/e 
coverage of a national market in one single medium 
Over 272,000 families out of 
a total of 2,552,000 subscribe to Holland's largest daily 


Het Vrije Volk 


For all information 


A PRESS LTC 


Ee ee 


14. Dover Street, London, W_ | 
Mayfair 8615 


te 


DecemBer 23, 1955 


Religion—a big factor in 
Dutch press readership 


NE of the important facts 
that every advertising man 
must bear in mind when 
undertaking campaigns and 
space buying in Holland is the 
religious bias which, for many 
of the people, determines the 
type of newspaper they read. 
As a recent report from Joshua 
B. Powers has pointed out, the 
country within .focus this week 
differs from most European 
countries in the basic reasons for 
which people select their news 
paper. In most countries to-day, 
religion plays no part in the 
selection and the influence of 
political conviction on the choice 
of newspaper has receded very 
much in recent years, so that by 
and large readers choose their 
newspapers according to thet 
general interests and tastes: some 
prefer a paper which gives the 
maximum aoverage of scrious 
news, while others seek light 
entertainment. 

In Holland, however, where 
religion and politics are in- 
extricably mingled, these two 
forces still exert an enormous 
influence on people's daily 
lives—on the way they live, 
the clubs or associations or 
trade unions they join, and 
on the newspapers they read. 


Four main groups 


Thus the press can be roughly 
divided into four groups 

® Catholic 

@ Protestant (Calvinist) 

®@ Socialist 

® Conservative-Liberal or In 

dependent 

Both the Catholic and the 
Calvinist press are read by people 
of deep religious convictions, 
most of whom vote Catholic or 
Calvanist at elections These 
religious political parties contain 
a cross-section of all classes 
There are, for instance, Protes 
tants and Roman Catholic trade 
unions as well as Socialist (39 
per cent of organised labour be 
longs to the Socialists’ unions, 
29 per cent to Catholic, 16 per 
cent to Protestant and 16 per 
cent to non-affiliated unions) 


| ‘Gestielll ale 


SHOWN ON this page its one of 
the goodwill advertisements that 
appeared in the Dutch daily 
press during this year. The over- 
all campaign was divided into 
two sections the first being 
directed to the “ customer” and 
the second to the “businessmen.” 
The heading on the advertise- 
ment here reproduced reads, in 
English 

STOCKINGS are more inter- 
esting than political speeches. 


HOLLAND 


The advertisement states that 
everybody finds something of 
interest in a newspaper. Father 
is anxious to read the political 
speeches, his son wants to see 
the reports on sporting events and 
the daughter likes to read the 
short story. For mother these 
things are interesting too, but she 
thinks it at least as important 
that with Mr. So and So dinner 
services are sold at bargain prices 

Actually, however, continues 
the advertisement, she is more 
interested in the stockings which 
are advertised, than in_ the 
political speeches. It then goes 
on to say that “If you want to be 
up to date, especially with the 
news on the market, you have 
to read newspaper advertise- 
ments These advertisements 
tell you all about everything 
with which you come into daily 
contact, from shaving soap to 
motorcars. You cannot afford to 
be without the paper, not for one 
single day!” 


KOUS 
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wiet bet vem politieke rede 


One of the goodwill advertise- 

ments which people in Holland 

have read in their newspapers 
durine the vear 
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Review of New Film Productions 


ADVERTISER'S WEEKLY 


Persuasive cartoon films 


aid road safety campaign 


By PAUL NUGAT 


Produc ww a tele . —S 


OWHERE have public rela 

tion films reached a higher 
degree of maturity than with the 
Shell-Mex people 

At a time when road safety is 
really beginning to arouse wide- 
spread public anxiety, they make 
the cause their own by putting 
out a series of comic-serio film- 
lets entitled the “Hog Family” 
and an_interest-packed pro- 
paganda film for the motor-cycle 
tyro entitled “Learn From the 
Experts.” 

The “Hog Family” series is a 
blend of colour cartoon and black 
and white live action. Each film 
let begins with a typical piece of 
road foolishness of farcical pro- 
portions. At the height of the 
audience's laughter, the filmlet 
becomes black and white and 
serious with Richard Dimbleby 
setting out to wipe the smile off 
the audience's faces. 

The other item, “Learn From 


the Experts” presents the proper 
handling of the motor-cycle by 
using Geotf Duke and Bill 
Nicholson These two tell and 
demonstrate to a young tyro how 
a high-powered machine can be 
handled with safety after his 
desire to give his new machine 
a proper work-out nearly ended 
in disaster. Mr. Duke gives a 
sound performance as an actor, 
which will ensure that his advice 
will not be ignored in motor- 
cycling circles 


Convincing accident 


The staging of the tyro’s 
accident notably convincing 
for which the credit is due to 
Random Film Productions Ltd.. 
who produced the film with a 
running time of 144 minutes 

To their unique collection of 
film records of motor and motor- 


vision film at the 

r'wite¢eL8r es 

ham studios of 

S. Presbury & Co 
Lid 


cycle races, Shell now add the 
record of the last Ulster Grand 
Prix, which provided a notable 
victory for Bill Lomas on a Moto 
Guzzi. The event had more than 
usual interest, the issue being 
whether the Norton team, com- 
pelled to make a pit stop to re 
fuel, could hold off the Italian 
challenge of the Moto Guzzi 
which required no stops. 

The 10-camera coverage of the 
event extracted every ounce of 
excitement out of the race, Ran 
dom Films were the producers 
again, and this piece also has a 
running time of 144 minutes. 


3-fold purpose 


IN aN all-out launching of 
Parnall (Yate) Ltd.'s “Ezy-Press,” 
Film “Workshop have made three 
films on behalf of W. H. Goll 
ings & Associates for three dis 
tinct purposes 

One of them, “A Demonstra- 
tion of the Parnall Ezy-Pres” 
has been designed to instruct 
demonstrators how to conduct a 
display of this labour-saving 
gadget before a party of hous 
wives The virtues of this 
electrically-powered home laun 
derer are so self-evident that it 

@ Continued on page 24 


who sorts out your dilemmas? 


It vou face a dilemma 


involving the use of some kind of paper 


A word or two 


from an expert on paper matters 


will he Ip you to make your decisions 


more conhdently. 


The experts at Spicers 
have saved many firms 
many wasted pounds, 


many wasted hours. So simply : 


SPICERS LIMITED 


Telephone Fleet Street 4 


0 board, where do you turn tor advic S 


19 New Bridge Street - London 
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A Showroom in a 


Brief-case ! 


API are pioneers in 
the commercial use 
of three-dimensional 
colour slides — the 
most compelling form 
of photographic illus- 
tration. 
Let us photograph your products—with the 
STEROLIST viewer your customers will enjoy the 


fascination of seeing them in full natura! colour and depth. 


87, Tottenham Court Road, 
London, W.1. 


MUSeum 6522 


Limited 


a@ group of nine 


influential newspapers 


A.B.C. NET SALES 


LONDON: E.W. PLAYER LTD., 30, FLEET ST, EC4. 


CAN WE HELP? 


We have 16mm camera units going to India, Pakistan, 
Zanzibar, Tanganyika, Nyasaland, N. Rhodesia and Kenya 
in the near future, and a limited amount of additional 
work can be undertaken in these territories. 


GATEWAY aab 


470 GREEN LANES, LONDON, N.13 
— | s Green 1003 and 7440 
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New ad films boost labour 
saving domestic gadget 


- A 


a. 

we a i 7 
A scene from “Give Us A Ring” (Ronald H. Riley Productions), 
which demonstrates the advantages of the ring circuit system of 


electrical wiring. 


The message is put over with a commendable 


absence of technical jargon. 


almost sells itself. More's the 
pity, therefore, that it is con- 
trasted with the kind of iron 
which has been out of date for a 
couple of decades. 

Shot in Kodachrome on 16 
mm., and with a running time of 
15 minutes, the studio setting of 
an electricity board showroom 
might have been made more 
enticing. 


For showroom use 


Largely using the same visuals, 
but addressed to the buying pub- 
lic, “Take It Easy” stresses the 
sedentary nature of this chore, 
the saving in time and effort and 
the variey of articles of clothing 
that can be pressed. _ 

With the same running time as 
the first, this film wili have a 
non-theatrical release to Women's 
Institutes, electricity board show- 
rooms, etc. 

For public cinema showing, 
thereby completing a blanket 
coverage, a two minute version in 
Eastman Colour entitled “Ezy 
Does It” is slick and compelling. 


Relief of pain 


To atTrack the national 
fortitude which accepts rheuma- 
tism as though it was an essential 
part of the British heritage, the 
British Rheumatic Association 
has sponsored “Grip On The 
Nation,” a 20-minute documen- 
tary. 

Produced by the Gaumont 
British Specialised Film Unit the 
film shows conclusively that, 
where there are clinics, much can 
be done to alleviate suffering by 
drugs, heat, and exercises, and 
the instilling of a spirit of con- 
quest in the patients. : 

Showing, too, how simple aids 
can make the rheumatic sufferer 


mobile and independent, the pur- 
pose of the film is to rouse indus- 
trial and general medical 
practitioners to agitate for more 
clinics, so that a useful life and 
a normal day's work can once 
again be done by those who apart 
from the misery they themselves 
have to endure, also now cost 
Britain some £250 million a year. 


* * * 


NEARLY TWO years ago, the 
Vacuum Oil Company set up its 
European Industrial Film Com- 
mittee to plan a series of 
educative films for European 
distribution. 

The first three in the series, 
“Lubricating Greases,” “Cutting 
Oils,” and “Thin Film Lubrica- 
tion,” each of 30-minute duration, 
are now complete. From a film 
standpoint they are “moving lan- 
tern lectures” appropriate to 
audiences of works managers and 
even more appropriate to tech- 
nical college audiences. The 
latter will, however, probably in- 
sist on the removal of the sales 
tags at the end of the films. 

The producers were Technical 
& Scientific Films Ltd. 

* Frey. 

ADVERTISING AGENTS will find 
it well worth their while to take 
a look at the first edition of the 
Canadian “Tips,” produced by 
J. Arthur Rank Screen Advertis- 
ing Services of Canada Ltd 

Made at Brighton Studios 
under the technical direction of 
John Belknap and comméred by 
Rosemary Boxer (both Cana- 
dians), this edition is faster, more 
direct, and harder selling than 
many of its successful British 
counterparts 

Incidentally, both Stork Mar- 
garine and Gibbs SR have had 
their items in “Tips” skilfully 
adapted to one-minute films so 
ensuring a longer lease of life. 
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Commercial Film Notes 


New techniques evolved qD 


for advertising films 


By A SPECIAL CORRESPONDENT 


T is good to see that some 

sponsored film production 
companies are trying out new 
ideas and techniques in a bid 
to retain the interest of cinema 
advertising film and non- 
theatrical audiences who they 
feel might be wooed away by 
commercial television. 

Earlier in the year, W. M. 
Larkins (in association with the 
Film Producers’ Guild) evolved 
the Rotoscope technique for 
cinema advertising films. By this 
method, cartoon images are 
superimposed on to live action 
shots in perfect registration. A 
series of two-minute advertising 
films, utilising the new technique, 
was used for the Electrical 
Development Association, and 
the novelty created interest and 
drew comment from cinema 
audiences. 

. * * 

IN THE new year we shall be 
seeing the first of the new screen 
advertising magazine, “Shop.” 
The J. Arthur Rank Screen Ser- 
vices responsible for the idea 
seem to have adopted the com- 
mercial television technique, be- 
cause the magazines will consist 


of three 30-second advertising 
spaces linked by editorial 
material. They will be produced 


in colour by Screen Audiences 
Ltd., and distributed by Theatre 
Publicity. 


- * * 
A NUMBER of specialised film 
production companies are 


wondering to what extent their 
short and documentary films will 
be accepted for showing either 
on BBC or ITA television. 

I hear that the score to date 
for the Film Producers’ Guild is 


PLANNED 
PACKAGING 


WILLIAM W. CLELAND LTD 
PRINTERS AND BOXMAKERS 
STAPLE HOUSE, CHANCERY LANE 
LONDON, W.C2 HOLber- 252! 


«+a symbol of 


HENDON 
BILLPOSTING 


COMPANY 


37 SPRING STREET W.2. 


' Included will 


“The Inquiring Mind,” made by 
Oswald Skilbeck, of Verity Films, 
for the Institution of Electrical 
Engineers, shown on BBC tele- 
vision, “The Man Who Stops 
Accidents,” made by Dr. Denis 
Ward, of Technical and Scientific 
Films, again on BBC television, 
“Greensleeves,” made by the 
Verity people for the Army 
Kinema Corporation, “Nylon 
Goes to Work,” a Harold Good- 
win production for British Nylon 
Spinners, and “Waverley Steps,” 
the film about Edinburgh, by 
Greenpark Productions. 


* * * 


THe News’ from Martin 
Stevens of J. Arthur Rank Screen 


Services is that a group of 
companies, under the title of 
Deutsche ISPA Arbeitagemein- 


schaft, have been admitted to 
membership of the Internationa! 
Screen Publicity Association. 
The group (which has offices in 
Berlin, Hamburg, Frankfurt, 
Munich and Hanover) will have 
its headquarters in Hamburg. 
* * . 

AN INTERESTING and out-of- 
the-ordinary party was held by 
John Harvey & Sons Ltd., at 
the Royal Empire Society, the 
other week. It was a three-fold 
event: a sherry tasting, film show, 
and book launch 

An array of the firm's many 
and varied brands of sherry was 
served to guests by girls dressed 
in gay Spanish dresses, and at the 
end of the hall was a display of 
the book “Bristol Cream.” The 
walls were decorated with old 
prints and paintings of the early 
founders of this old firm. 

The film was “The Harvey 
Story,” a 30-minute black and 
white production, made by Pres- 
bury Film Productions. 

* * * 

Ir 1s understood that a pro- 
gramme of films sponsored by the 
Gas Council is likely to be 
screened early in the new year 
be a series on 
“Gasmanship.” I had a sneak 
view of one of these at the gas 
sales and service conference in 
Ayr earlier in the year and am 
looking forward to seeing the 
remainder. 

> * * 


More aND more exhibition 
organisers are realising the valuc 
of having a cinema installed. 

At the Second National Boat 
Show, which is being held at the 
Empire Hall, Olympia, December 
29-January 10, there will be a 
continuous programme of films 
dealing with subjects of interest 
to all those whose pastime is 
“messing about in boats.” 
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Member of the Audit 
Bureau of Circulat.ons 


Paint Oi Clo 


~- JOURNAL 


The right paint medium is of 
fundamental importance 
whether it concerns a raw 


of an ABC certificate behind 
its circulation figures. Each 
copy has a proved average of 
four readers. It is just a fact that 
all executives in the industry 
regard it as their journal. 


. Advertising rates from the Paint, Oil and 


Colour Journal, 83/86, Farringdon Stre :, 
London, B.C.4. Telephone: City 4788/9 6640 


97 SHIRLEY ROAD. CROYDON 
ADOISCOMBE 3147-8 


11GHEST GRADE 
LEAN © Swans 
ALT MAN iMD 


PLEDY SERVICE 
EXPRESS 
: DELIVERY 5 


Warnes Direct 
Mail Service 


LONDON'’S 


SPEEDIEST 


MAILING SERVICE 
IN TODAY-OUT TOMORROW 


* Ask our representative 
to call. Telephone 
* Keen quotations. BALham 
* Van collections. *9'/2/3 
WARNES, 


10, Station Parade, S. W. 12. 
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Years of 
SERVICE 


When an advertising agency can 
clairn to have served several clients 
for a generation and many others 
for a long period of years, the 


word “service” seems to mean 
| something. 
Redheads’ association with a 


few of its clients is given below :— 


Years Client 
3i = North Eastern Electricity Board. 


30 Northern Goldsmiths Company. 

26 = British Paints Limited. 

24 = The Robert Sinclair Tobacco Co., Ltd. 
21 George Angus & Co. Led. 

20 =6North of England Building Society. 
1S Sigmund Pumps Limited. 

13) =Domestos Limited, 


Advertisers who feel that “service” 
| should mean something more than a 


few pretty layouts now and again 
may do worse than contact Redheads. 


REDHEADS 
ADVERTISING 
LIMITED 


Incorporated Practitioners in Advertising 
21 ELDON SQUARE 
WEWCA.TLE UPON TYNE 


Marketing . Press . Posters . Films . Television 
Print . Pockoging . Photography 


SHOWCARDS or CHARACTER 
FOR NATIONAL ADVERTISERS 


SHOWCARD CO. LTD. 


LONDON w.c.i 
PHONE CHANCERY 22/86 


MARSHALL MILLS 
LEEDS 11 


PHONE 21772 


can you reach 
your 
telephone? 


for HIGH CLASS 
SILK SCREEN PRINTING 


E..J. GRANGER Led. 


67 BELMONT PARK RD. LEYTON E30 
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ADVERTISER'S WEEKLY 


Ad Man’s 
Christmas 
Bookshelf 


Something 
for the 


golfer 


Love that Golj, by 
published by the World's 
Lid., price 2s. 6d 


OLF may be 4 hussy, but 

I love her. This love 

affair has been the thrill of my 

life. Golf treats me nasty at 

times, kicks me in the teeth, 

and humiliates me in front of 

my friends, but I go on loving 

her as if she were clean, decent 
and divine.” 

As you can tell by that open- 
ing paragraph, this book has 
been dedicated to all golf widows 

including the author's wife— 


Don Herold 
Work (1913) 


but unlike most golf books it is 
written by a learner for a 


learner, although prodigiously 
punctuated by professional! 
players’ “quotes.” The pros tell 


us how to hit a golf ball 250 
yards; but what we want to 
know is how to hit a golf ball 


Despe rate men 


The subject is treated sym- 
pathetically by one imbued with 
the basic concept of remedying 
the quiet lives of desperation led 
by many golfers. It is an effort 
‘to help you get more fun out 
of learning how to enjoy an 
‘unhappy game.” 

Although the author believes 
that “golf would play itself pretty 
well if we didn't interfere with 
it,” he admits that a little co- 
operation is mecessary. Sir 
Walter Simpson said: “Next to 
the idiotic, the dull unimagina- 
tive mind is the best for golf,” 
but qualified that at once by 

@ Continued on page 27 


{Display of wine 


Die ci8is iPid sibiy siding 


To tie up with their current 
Christmas poster the WP wine 
organisation is employing this 


——— 


EXHIBITIONS & DISPLA 


AUTOMATIC DEMONSTRATION 


For exhibitions and store displays. 
use =‘““TELE-SOUND” speech-syn- 
chronised units. Completely auto- 
matic. Hire or purchase. 


WEYBRIDGE, LTD., 
76, Rochester Row, S.W.! 
Vic 2821. 


EXHIBITIONS & DIS 


LAYS 


| THEATRE & EXHIBITION | 


DISPLAD LTD. 


CASTLEFIELDS 


MANCHESTER IS 


BLACKFRIARS 0656 
OLD HANDS WITH | ~ 
YOUNG IDEAS z 


CONTRACTORS LTD. 
26 Progress Way Croydon 2624 


[Specialists in Exhibition 
‘Feature Construction, | 
| Stage Decor and Scenery, 


Why not put your TV TV Feature 
or Exhibition— 


ON ICE! 


We hove complete equipment as 
supp! ed to 
Radiolympia . Radio Earls Court 


CQMMEcr SL 2OTISTS 


COMPLETE STUDIO SERVICE 


Daily Express Food Fair . Theatres 


WHITE HART STUDIOS 
SCULPTORS & DESIGNERS 


of 
eS & DISPLAY 
SINGLE - QUANTITY 
PROOUCT 


142 HEN A CHICKENS COURT 
» FLEET STREET, £.0.4 
Telephone: Chancery 9266 ~~-* 


“4 REGENT STREET, 


DicemBerR 23, 1955 


LONDON 
ART 
SERVICE _ 

LTD 3 
Artists Agents representing 
many well known artists 


|, HEDDON sTReEeT, & 


LONDON, WI. 
REGENT 8377 


THE 


TUDOR ART AGENCY LTD. 


rebresenting 
FREE LANCE_ARTISTS 


| FURNIVAL STREET, LONDON, E.C.4 


= _ HOLborn 864! 
FOR A COMPLETE DISPLAY 
EXHIBITION & PHOTOGRAPHIC VERY RARE 
SERVICE CALL « photographic’ For 
. 
Replicards Lid. RETOUCHING | 
ARC 614 ns ew 
e@ DESIGN Phone: CHAncery 3902 , 
e DISPLAY MH Adaptations 
e EXHIBITION S 
e SILK-SCREEN 2 Doughty Street, W.C.l contact 
@ PHOTOGRAPHY 
ALL THE ABOVE ——————— die JOHN C.WRIGHT 
SERVICES ARE CARRIED 
OUT IN OUR OWN WORKS HOLborn 1345 


CLIENTS ARE INVITED TO INSPECT 


REPLICA HOUSE, 
BAVARIA ROAD, N.!9 


J WATSON \o»00m fF 


DISPLAY \ fasstmoum aa 
UNITs iM 


LONDON - W-i2 
PLASTIC — 
& METAL 


4363 


SHOWCARDS 


@ CONVEX LTD. 


CUT-OUT, EMBOSSED 
COLOURED, SILK SCREENED 
CELLULOID PRINTING 
41 BRECKNOCK ROAD, N.7. 
PHONE GUL. 4877-2848 
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SILK SCREEN SERVICES 


pessoas 42. HOXTON SQ. 


“LONDON, N.I. CLE. 2354: 5 


36 NORTH ROAD, 
YORK WAY, LONDON, N.7 
— NORTH 3327-8 — 


FOR QUALITY 
SILK- SCREEN PRINTING 
AND PROMPT DELIVERY 


SHOWCAROS 
window BLS - 


POSTERS 
CUT-OUTS ex 


SILK SCREEN SERV! 


ve \y Lt 


LICENSED DAY-CLO PRintTEeRs 


POSTERS (all sizes) 
SHOWCARDS & DISPLAY 
UNITS 
SILK SCREENED or 
SINGLE COPY 


B & D ADVERTISING 


35 Merton Rd., London, SW18 
Telephone: VANOYKE 6860 


When next 7 have 
a QUALI 


Y job 


Contact 
KENTON 
PUBLICITY 


SCREEN PROCESS 
PRINTING « DISPLAY 


* MULTIPLE DISPLAYS 
* SHOWCARDS 
« CUT-OUTS, Etc. 


53/55 WESTON ST. 
LONDON, S.E.! 
Phone: HOP 4178 & 577! 


conv snenentet HEUTE 


TT] 


H. J. Ryman Ltd., long-es- 
tablished in the West End 
as Stationers & Printers, 
now operate a quality 
Silk Screen department, 
specialising in high class 
showcards and window 
display material. Estim- 
ates are submitted 
” Phone Museum 
3 or write to (Silk 
Screen Dept.), 6, Great 
Portland Street, W.!. 


HYPNOCOLOR | 


:  intled 


SCREEN PRINTING 


IN FLUORESCENT 
AND 


SILK SCREEN INKS 


15-16 GOUGH SQUARE, 
LONDON, E.C.4 


(Aap “ Or. “s House) 


Telephone: CITY 2787 


SILK SCREEN 


SHOWCARDS - POSTERS 
DISPLAYS 


CUT-OUTS - 


SILK 
SCREEN PRINTING 


Lorge or snail foe 
on any material 


C.RAYMENT. 


no COMPANY 
wavives WORKS 


DURHAM ROAD. LONDON, N.? 


AaCcCHWaArY 2s2 


SILK SCREEN 


jane | 
LETTERPRESS 


la powerful combination for | 
long or short runs of colour | 
printing. Any Material 


 OBELISK PRESSASIGNSLI | 


| Myron Place, London, S.E.13 | 
Lee Green 6133/4 | 


Silk Screen 
Printers 


Sign, Display and Outdoor 
Publicity Contractors 


Multiple Display 
Units 


Frost & Ward 
\7 Chiltern Street, London, W.| 
Telephone: WEL. 3563 


SILK SCREEN MATERIALS 


ADVERTISER'S WEEARLY 


AD MAN’S CHRIST- 


SILK and 
SCREEN 
PRINTERS 
SUPPLIES 
GEORGE HALL'S 
of course! 


GEORGE HALL (Sales) LTD. 
111 Wellington Road, South, 
Stockport. Tel. STO 3375. 


MAS BOOKSHELF 


—continued 


adding: “The outward appear 
ince of a dull, unimaginative 
mind is well suited for golf.” 
The author of the book unde: 
review, however, considers the 
most important requisite of a 
good swing to be relaxation. It 
should be “as lazy as a Spanish 
as delicately fashioned as 
a flower petal.” Golf should be 
taken seriously in a casual sort 
of way. It is more like “playing 
with a yo-yo than ringing the bell 
at a county fair,’ and should be 
an example of concentrated, 
educated languor. When putting, 
one of the rudiments of the game 


siesta, 


is to remember that a round 
object will roll downhill-—a fact 
often overlooked by adult 
golfers 


Essential requirements 


To become a successful golfer, 
however, it is also apparently 
necessary to be lazy, passive but 
logical; lo possess a sense ot 
rhythm coupled with the ability 
to dedicate oneself to a lost 
cause; to be able to imitate the 
swaying movements of an old 
elephant, be a good marksman 
and “look beautiful.” 

Humorously illustrated by the 
author, this book is designed to 
bring comfort and consolation to 
ill mediocre golfers in then 
darker hours. To some, golf 1s a 
religion—4to others, exquisite 
torture, but no matter how bad 
the golf is, there is always the 
19th hole 

Over General MacArthur's 
desk in Tokyo were displayed the 
following words which Herold 
suggests might usefully be tacked 
up in the gallery of golf mottoes 

Youth is not a time of life 


it is a state of mind. You are 
as young as vour faith, as old 
as vour doubt: as youne as 


vour self confidence, as old a 

our fear; as young as your 

hope, as old as your despair 

Now go ahead and work that 
drive all over again 


{ Display of food 


has 
Kraft Foods 

Plastics A 
Designs Lid 


This wire dispensing 
heen designed for 
lid hy Victoria 
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ADVERTISER'S WEEKLY 


Ad Man’s 
Christmas 
Bookshelf 


The prospect 


ahead for 
ad men 


PHOTOSRAPHERS 


| 


GPECIALISED qualifications 


are held by the author, 
who is vice-president of a large 
American advertising firm, for 
writing this amusing and 
imaginative satire.* 

The contention is that the ad- 
vertising profession attracts the 
more brilliant but more devil- 
may-care types of people, and it 
is maintained that you cannot 

ive people what they want; you 

ve got to tell them what they 
Want. 

“If you give all the people 
what 60 per cent of them want, 
and put it in a fancy enough 
package and do not give them 
anything else to choose from, 
theg your standards will go down 
almost as fast as your techniques 
g0 up.” 

The real enemies 


The setting is America (under 
a flag with 13 stripes and 66 stars) 
in the prosperous year of 1992 
when advertising has brought 
peace to the world as a result 
of man’s realisation that there 
are no enemies—-only consumers. 

In the corporate world of 40 

@ Continued on page 29 


*The Big Ball of Wax, by Shepherd 
Mead (T. V. Boardman & Co., Lid, 


10s. 6d.) 


Holiday travel 


mer . = OSS 


The Southern Region of British 
Railways this Christmastide are 


~ 


PHOTOGRAPHIC PRINTS 


100 
1000 
1000000 


az «<@ 


3 Dorset Buildings, 
Salisbury Sq., London, E.CA. 


CENTRAL 5300 or 7921 


4/M1TES 


COWDEROY 
AND MOSS 


Photog’. phere & Colour Speciaiices 
25 MANCHESTER SQUARE, W.! 
Telephone: HUNecer 9911 (2 lines) 


WALTER BIRD 
ADVERTISING HEADS 
Monochrome or Colour 

‘Phone FRO 1018, 1019 

Photo, raphic Illustration Ltd 

85 Cromwell Read, $.W.7 


We are proud 
of our Studios and 
of the work we produce. 


YOU ARE CORDIALLY 
INVITED TO SEE BOTH 


295 Camberwell New Road 
London, S.E.5 
Tel: RODNEY $811/2 


Specialists in Photographic 

Printing Processes for 
Advertising, Display 
and Exhibition 


R. FOX L® 


OF HAMPSTEAD, N.W.3 


roone HAM 9861 | ues 


TOLLECTIONS and DELIVERIES 
LONDON AREA—TWICE OALY 


Wf you require 


PUBLICITY PHOTOGRAPHS 
of exceptional quality you are inv ced to 
consult 


128, —— Se w.t. 


23, 1955 


DeceMBER 


See Ware abovt 


Publicity Pictures 


with a news angle 


AC.KWARE service includes 
an extensive library of Colour 
and Monochrome pictures 


ACK.WARE (eapaas) LTD. 
28s Basinghall St. Londen. £.C.2 
MET mpot oo 9894 -) 


EXPRESS PRINT SERVICE 
Quality and Personal Attention 
ALSO FILMSTRIP SERVICES 

in 35mm Eastmancolor, Kodachrome and 

Black/White 
FILMSTRIP FACILITIES LTD. 
Irwin House - |! Gow 
Fleet St.- €.C4 
Phone City 2992 
Our representative will be pleased 


to call upon you. 


Photographic 


S ANY 
Pr ints size 
Write or Phone | QUANTITY 


wie. 
olowo ‘. 
£ LILYWHITE LTD. 


Brighouse, Yorkshire. Phone: 120 
73 BAKER STREET, LONDON, W.! 
Phone: WELbeck 0938-9 


PROCESS ENGRAVERS 


Photography 


leading the way 


SCOTTISH STUDIOS 
AND ENGRAVERS LTD. 


City ened 


DIE-STAMPING 


FOR ALL 3 
ENGRAVED STATIONERY 
FRANK E. SEARY LTD. 


Cramer St., Marylebone High St., W.1 
WEL 5248 


BLOCKS & DIES 


BRASS BLOCKS 


Brass blocks or Foil blocking on 
card or plastics. Bronze cutters 
for cut-outs. Cutter crush dies for 
showcards, etc. Stee! dies for metal. 
NOBBS & AYCKBOURN 
14 CLERKENWELL GREEN. €E.C.! 
CLE 6474 Est. over 40 years 
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WISCELLANES US 


choose 


artists’ 
brushes 


Ask your dealer for VINCI brushes or 
write now to 

L. P. Brush Co. Ltd., 
5! St. Stephen's Gdns., London, W.2 


VINCI 


Marabu 


(Marabuwerke A.G. 
—W. Germany) 


RETOUCHING COLOURS 


for Positive and Negative 
Photo Retouching. 
6 Shades of Cool Grey 
6 Shades of Warm Grey 
Matt and Glossy Black 
Brush & Airbrush White 
Negative Opaque Red 
Opaque Vermillion 
0 ccm. TUBES I/tid. 
Semi-moist button colours 33 mm. dia. 9d. 
LANGFORD & HILL LTD. 
° WARWICK STREET, LONDON, W.! 


MARABU 


ox", PHOTOGRAPHS 
of Horticultural Interest 
communicate with 
REGINALD A. MALBY & CO. 
19 CHELMSFORD RD., WOODFORD, 
E.18 
BU Ckbharst 0222 


Phone: Hol. 864! /2 


“ALERT 


Circularising Co. Ltd. 


87/93 LAMBS CONDUIT ST., W.C.! 
Directors: 
P. Millword, F. Holle 


House to House distribution of 
circulars etc. by men under efficient 
supervision. Envelope Addressing, 
Folding, Enclosing, etc. Sandwich 
Boardmen. Street Paper Selling. 


SIGN- WRITING 


YOUNG & FOGG RUBBER CO. LTO 
Wimbledon, 5.W.!9. Us 628) 


PERMAC SIGNS 
28 BRIXTON ROAD 
SIGNMAKERS & WRITERS 
SILK SCREEN PRINTERS 
EXHIBITION & VAN WRITERS 


TELEPHONE BRIXTON 1628 


lines 


CONVEX LTD. 
FOR 
PLASTIC RULERS 
SCALES. CALENDARS AND 
PLASTIC NOVELTIES 
41 BR KNOCK ROAD. N.7 
PHONE: GUL 4877-2848 


BADGES OF 
DISTINCTION => 
V4 


In olden days «@ 
badge was the dis- 
tinctive mark of ad 
Knight in armour 
-In modern times 
RODEN badges are 
used to distinguish 
YOUR product—your 
members and your repre- 
sentatives. Send today 
for samples and prices. 


& SON LTD 
S aa tsueen, E.C.1. 
: HOLborn 0139 


CUT-OUT LETTERS 


exHIGi TiOeS 
DISPLAYS — 
GORDON A. TACKSON” 


‘' G@8ar CASTLE STREET 
one Cetus war 


Toephome MUSeum TIGR 


POINT OF SALE 
ADVERTISING 


LTD. 


Specialists in the production and 
placing of advertising materia) {or 
all uses) 

London Office: 

98, Wimpole Street, London, W .! 
MUSeum 2366 


Screen Production Units: 
Lonsdale Hall, Lonsdale Road, 
Dorking, Surrey. 


Portfolios of Samples are available 
for the use of Advertising Agents 


RTIS 


Mii 246 MARS. 
PRINTING £ 
PACKAGING 
SPECIALISTS 


1185 HAYDONS RO, 
WIMBLEDON,S.WI9 
fel. LIBERTY 45/4 


display 
lettering 


Coteus culiet tottering. canty 
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LONDON INDUSTRIAL ART LTD. 
3 All Saints Rood, London, W.1! 
Tel. PARK 943! 


DESPATCHING 
SHOW CARDS? 


We pack and despatch 
Showcards—Displays, etc. 
Any Shape, Size or Quan- 
tity at the most reasonable 
cost and with the utmost 


speed. Write or phone 


E. CHRISTIAN & CO. LTD. 
63 St. Paul’s Road, N.! 
CAN 1461 


ADVERTISER'S WEERLY 


AD MAN’S CHRIST- 
MAS BOOKSHELF 


—continued 
hence, Shepherd Mead's 
concept of a stereo vibra colour 
commercial on television for Lax 
©-Mint is a drama in good taste 
played in evening dress showing 

a large intestine so highly 
stylised nt looks like a coil of red 
plush standing 10 feet high in the 
middie of the living room” with 
a handsome and muscular fellow 

wearing, besides an expensive 
dinner jacket, only a_ very 
constipated expres 


years 


delicately 
sion.” 
Ihe reader yjected into a 
commercial Utopia revolutionised 
s gimmick called “XP 
through the medium of which ‘ 
make love to a 
for less watis than 
es to make a piece of toast 
» drive a car at 200 miles an 
without leaving the room 
Built-in properties 
4 future is envisaged with pre 
masticated breakfast foods o 


fanuineg enougn feodorants 


is pr 
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iden any mpPecoming odour 


vou, including any unpleasant 
left by other hars 
/ a world of person 
ality Improv ng de ntifrices, pe 
manen y-ire ised 
washa 
wh dye 


Cashion suit 
mink” and mothe 
thew hair to mat ¢ 

In this happy world 
every office is equipped wit! 
pywriting machin 
lephones and « 
tromic brains 

All these ideas are embedded 
of the 
an cxecutive in 


ain dresses 


automatic ¢ 
televised te 


in accoun adventure 


a chemical 
poration 

Finally, we are reminded 
the insidious tendency of gi 
people what they want 
the common denominator 
increases ihe rating 
author leaves us with this 
wable advice If we can 
on without thinking 

lhe past the h ipp 
lined in my book may ver 
prove to be more than just a ro 


lrean 


For 

top flight 
Typography 
contact 


JOHN C. WRIGHT 
HOLborn 1345 
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PRINCESS PS PORTIA 


NATIONAL PRESS ADVERTISEMENT 


AGENCY: Mather & Crowther Ltd. 


ART DIRECTOR: Eve Smith 


ADVERTISER: Batchelors Peas Ltd. 
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THE GRAPHIC ARTS 
—a weekly news survey 


STATIONERY TAX ‘SQUEEZING 
OUT SMALL PRINTERS’ 


1. J. Pitman, Conservative MP for Bath, asked in the Commons 


that the Government set up a committee of 


tax on stationery. 


for Bethnal Green The 


inquiry into purchase 


He was supported by P. Holman, Labour MP 
Economic Secretary 


to the Treasury, Sir 


Edward Boyle, replied for the Government. 


Among the reasons put forward 
by Mr. Pitman in support of his 
request were the following: 

@ Industrial, commercial and 
educational stationery accounts 
for between 90 and 95 per cent 
of the stationery on which pur- 
chase tax is paid. Thus the tax 
either puts up the price of 
goods for which stationery 1s 
required, in which case it is 
purely inflationary; or it re- 
duces profits, in which case 
half of the revenue from the 
tax is lost to the Chancellor 
through reductions in income 
tax and profits tax. 

The small trader and the public 
have to pay more purchase tax 
on printed stationery than the 
big organisations, which can 
afford the plant to produce 
their own stationery 

@The British Federation of 

Master Printers is very greatly 
disturbed at the way in which 
the small jobbing printer, in 
particular, is being “squeezed 
out of existence” on the print- 
ing of stationery because users 
of stationery are setting up 
their own office printing 
machines to do the job free of 
tax 


Uncertainties 


Mr. Holman, in his supporting 
speech, gave details of some 
uncertainties in applications of 
purchase tax and the varying 
rulings given by Customs and 
Excise offices in different parts 
of the country 

In the course of his reply for 
the Government, Sir Edward ex- 
pressed thanks to the Purchase 
Tax Joint Standing Committee 
and to individual trade associa- 
tions for their advice and assis 
tance in making the tax on 
stationery work as smoothly as 
possible. He also spoke of the 
anomalies which existed in regard 
to the valuation of cut paper for 
purchase tax purposes and the 
efforts which have been made to 
get uniformity 

In reply to the request for a 
committee of inquiry he said that 
he did not think there was any- 
thing to warrant a special inquiry 
into the operation of the tax on 
stationery 

The Customs and Excise and 
the Financial Secretary were not 
satisfied from the information 
available at present that there 
was a case to justify a change in 
the arrangements in respect of 
persons producing stationery for 
their own use 
An official of the Purchase Tax 


Joint Standing Committee has 
stated that the committee will 
give “early consideration” to the 
turther action which should be 
taken towards getting the tax 
removed. 
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S. Chillingworth, managing director 


Lid. and Print 
(London) Lid 
Christmas part) 


of Print Processes 
Processes Display 
speaks at his firms 


New contact screen ‘ready next year’ 


A new type of contact screen 
which gives a much more fine 
tone reproduction than present 
commercial screens has been 
developed at the Printing, Pack- 
aging and Allied Trades Research 
Association, after two years’ 
research work, Dr. V. G. W 


Harrison, head of the Associa- 
tion’s Optics Division, told the 
Manchester College of Tech- 
nology 

Dr. Harrison said that the 


new screen was in the laboratory 
stage at the moment, but efforts 
were being made to get it manu- 
factured commercially, and he 
believed that it would be on the 


market in the course of the 
coming year 
The screen, which had been 


developed from pure theory and 
had been made in collaboration 
with the Dutch Research Institute 
at Amsterdam, made it possible 
to get close to uniform tone 


What Christmas 


The role of print in perpetuat- 
ing Christmas is the subject of an 


article by Peter Shirley in the 
Christmas issue of Printcraft 
published by Adana (Printing 


Machines) Ltd 

Commenting on the fact that 
Christmas would be much poorer 
without the writings of Dickens, 
Scott, Washington Irving and all 
those other authors who did so 
much to bring home the joy of 
Christmas, he writes: 


rendering throughout the whole 
range. from the shadows to the 
highlights, he claimed 

Dr. Harrison was speaking on 
the problems of tone reproduc 
tion in photo-engraving. 


Plant to be 
expanded 


Commenting on a capital in 
crease of £150,000 for the Ameri- 
can-British jointly owned firm 
Rheem-Lysaght Ltd., of Bristol 
Norman Iles, managing director, 


states: “Additional plant wil! put 
us in a position to supply oil 
companies and food concerns 


with a container whereby they can 
advertise their products.” 

Much of the new equipment 
will be used for the preparation 


of the stecl before it ts litho 
graphed 
y . ° . 
owes to printers 
“And where would _ these 


writers be without printers? In- 
stead of being among the immor- 
tals who left a new and merry 
conception of Christmas behind 
them for all to enjoy, they would 
have died without creating Bob 
Cratchit and Tiny Tim, or Sir 
Roger de Coverley; we should 
never have read Christmas Carol 
or Marmion, or any of the other 
books which helped to perpetu 
ate the winter holiday.” 


Sales manager H. A. Sayer demonstrates screen printing to members of 


a party of 


20 students from the London School of Printing and Graphi 


Arts. who with their tutor visited the two factories of Display Craft Lid 
The party was split into two groups, one conducted by H. Ashford Down 
f f grou; / 


managing director, and the other 


by Mr 


demonstrations were also given by various technical experts and an 


Sayer Technical talks and 


any 


questions’ session was 


ADVERTISER'S WEERLY 


‘Far-reaching’ 


effects of 


mechanisation 


When the directors of Print 
Processes Ltd.. and Print Pro- 
cesses Display (London) Ltd., 


gave their usual Christmas party 
to the staff at the Regal Rooms, 
Edmonton, nearly 200 people sat 
down to dinner Friends and 
clients arrived after dinner to 
swell the numbers to some 350 

S. Chillingworth, managing 
director, forecast in his toast to 
the staff that the results of 
mechanisation in the relatively 
small silk screen industry would 
have far-reaching effects, both 
upon working conditions and the 
expansion of its market 

He stressed the obvious craft 
gain to be obtained by co-opera 
tion with the technicians in the 
lithographic industry 

He announced the acquisition 
of large new premises at Dalston 
Junction, where working condi- 
tions, he said, would be greatly 
improved. He promised the staff 
that every eflort would be made 
by the executive to continue the 
close co-operation and cordiality 
which had been a feature of 
recent years 

Each lady at the party received 
a gift, and following the dinner 
there was dancing and a cabaret 


Folder with the 
personal touch 


Personalised approach to sell 
ing print has been made by Peri 
van Group Ltd. of Southend, in 
a new folder called “If | Were a 
Print Buyer.” It carries a per 
sonal message from the com 
pany’s managing director, Ll. F 
Heath. 

The folder has been designed 
by the D. Brook-Hart Co. and is 
printed in two colours on art 
board laminated with acetate foil 
It holds a variety of samples of 
Perivan's work and lists the many 
printing services available, includ 


ing the firm's speciality—colour 
printing 

Other data on paper sizes and 
weights, together with a printed 


em rule is given, with the object 
of making the folder a minor 
reference work. 

Another example of folder pro 
duction comes from the Winter 
Thomas Co., Ltd., who have pro 


duced a new brochure for their 
clients, Pickering’s Produce Can 
ners Lid. and their associated 


company, Kenya Canners Ltd. It 
1s intended for circulation in trade 
circles 

It is printed in four colours on 


heavy art paper, with litho 
graphed covers, mounted with 
brilliant colour reproductions 


The Kenya Government informa 
tion office supplied most of the 
pictures which, with the text, tell 
the story of the establishment and 
development of the new pine- 
apple-growing industry in Kenya 
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ADVERTISER'S WEEKLY 


CHRISTMAS 
CARDS WITH A 
DIFFERENCE 


AT this time of the year a rain 
of Christmas cards descends on my 
desk from people whose good 
wishes are not unmixed with a per- Printed he Lebanon is a card 
fectly legitimate desire to attract bearing a coloured drawing of an 
my attention to the originality or Arab. It from Sharq Al Adna, 
artistry of the cards which broacasts to the Middle East 
Harold Fish, publicity manager from troubled Cyprus 
of the Daily Telegraph, sends me Martin Stevens and Patrick 
a folding card which illustrates that Matthews, of the Rank organisa- 
paper's Strand offices in 1855 and tion, sent a most attractive card 
its present great building. and also incorporating a door opening on to 
includes miniature facsimiles of the a snowy | ‘ scene. Through the 
original issue and the centenary door’s tterbox sticks a tiny 
issue envelop: containing a goodwill 
For Frederick Hennessy, Messa ge 
Andre have produced an animated c 
card. When it is opened, a St we 
, r . 
Bernard dog with his brandy-barrel | HE p stive director of ATA 


- c 
actually moves tows s ' 
actually moves towards a snow Adverti r. F. W. Inns, created a 


bound Father Christmas 
: . _ quite di nt reputation for him 
The contribution from Joshua B. self bef I entered advertising 


Rowers carries an attractive colour He was incmber of the sensational 
from the norma! ada run of the pre-war Millwall Football Club 
Finnish daily, Uusi Suomi. and has which, a! that time, was the only 
wdi ry prnnun oO the bh ck it Third Division club ever to reach 
ond no howthron h! ack or the FA Cup semi-final 
Taylor Woodrow bid builders Unfor tely, an injury in 1938 
und civil engineering contractors ended hi: football career. But foot 
' , Pe ; ball’s loss proved to be advertising’s 
for the Calder Hall “A” and “B 
atomic energy power stations, chose gain * * 
one of the photographs taken for van 
them by Maurice Broomfield, of the Pur dciinition of a good soldicr 
Calder Hall “A” building for ex- as “on who knows what he 
hibition at the International Atomic _ fights fe nd loves what he knows” 
Fnergy conference Geneva in came tk mind when I was talk 
August last. The halftone block is ing with William Samuel, managing 
printed on an old gold background director William Samuel & Co 
\ colourful folding hexagonal (Londor td.. advertisement repre 
affair bearing an address but no  sentativ for the Jewish Observer 


PQ D2 BA DADA DBA) AAA 
PUDDING 


all jokes to one side 
JOHN, JOE, ALF 
and 
all at ‘29° 
YULE 


Happy Christmas 


name carries portraits of William 
de Majo, his wife and three children 


Gross 


ccer star 


hope that have a 


and a 


New 


Fa 
a 
a 
a 
a 
a 
a 


Prosperous Year 


(AND if you want Santa Claus to bring you 
a stocking full of ideas next year — whisper 
your wants up our chimney and we'll hang 
them on the tree for you in good time.) 


distinctive showcards, clever cut-outs by 


HARRIS 


THE FIRM WITH EXPERIENCE 


HARRIS ADVERTISING LIMITED, 29-30 KINGLY STREET. LONDON, W.! 
Tel. : REGen« 3295-67 


The enthusiasm with which he 
believes m, and works fo this 
paper and its ideals goes far eyond 
ordi.at’ professional requirements 

Thanks largely to his efforts the 
scores of advertisers who now use 
this journal include great industrial 
concerns like General Elec 
Masscey-Harris-Ferguson 
British and forcign airlines 
steamship lines, fashion 
national newspapers, and fil 
panies 

Many of them have taken full 
pages. he tells me, in the special 
wsue of the Jewish Observer to be 
published on January 13 to com- 
memorate the tercentenary of the 
resettlement of the Jews in Great 


Britain 


com 


oo * * 
r 
T Here must have been about 150 


advertising managers and gency 
people at the Savoy party given by 
Chromoworks Ltd., the litho firm, 
whose general manager s -F. 
Devereux. 

On display were large nui 
their cartons, labels, displ and 
point-of-sale material, folders, book 
lets and photographs of their many 
posters Bovril Quaker Oats 
Cookeen, Cow & Gate White 
Heather—these are just a few of 
the famous brands wh use 
Chromoworks 


vers of 


Frank 
inaging 
Glennie 
Master 


i¢ the Chromoworks 
Oppenheimer 
director chats 
Smith, of the 
Printers’ 


In the know 


Q@NE of the people to sec about 
blocks in Glasgow is George Pas- 
kell, of City Engraving, who is also 
a popular member of the local 
Publicity Club. Peter Brown,.man- 
aging director of the company 
(whose headquarters are in Hull) 
has been telling me about the firm's 
history since its foundation in 1896 
A milestone was the decision to 
establish permanent representation 
in various parts of Britain 

“Glasgow was one of the 
places to be chosen,” he said 
a young chap named Paskell 
instructed to proceed the 
an office, and sell some blocks to 
the hard-headed Scotsmen. This was 
in December, 1930. He's still there 

perhaps a little thinner on top 

certainly 25 years older, but just as 
keen and enthusiastic as when he 
first started 

The 25th anniversary of the open- 
ing of the Glasgow sales office of 
City Engraving was celebrated at a 
cocktail party in the Central Hotel 
At the party Mr. Paskell was 


presented with a gold watch 


party 

(right), n 
with P. 
London 

A ssociatior 


~— 


December 23, 1955 


Was this the face that launched a 
‘hristmas bazaar? 


Stunt with 
sheikh 


'D' HE good people of North Weald 
Essex, were honoured the other day 
by a visit from His Excellency the 
Wazir el Hussein, Prime Minister of 
Socotra, who was accompanied by 
a Military Adviser to the Sheikh of 
Socotra, and a representative from 
the Foreign Office The party 
arrived complete with police escort 
and solemnly inspected a guard of 
honour 

The purpose of the visit was two- 
fold His Excellency opened a 
Christmas bazaar in aid of the 
village hall and also awarded a local 
resident a decoration. Over £300 
was raised as a result of the visit 

Subsequently it transpired that 
the “Wazir” was John Ridley, 
advertising and publicity manager 
of Grundig (Great Britain) Ltd 
The Military Adviser was Ted All- 
beury, who is also connected with 
advertising, being a director of 
E. Walter George Lid And the 
Foreign Office official turned out to 
be David Hayes, Mr Ridley's 
assistant 

A. E. Johnson, Grundig’s chair 
man and managing director 
arranged this bright stunt. 


Tory dinner 


T Here were many Conservative 
Party notables at the private dinner 
arranged by Sir John Howard, 
chairman of the Party Publicity 
Committe to mark the retirement 
from the position of chief publicity 
officer of Mark Chapman-Walker, 
who is now taking up a Fleet Strect 
appointment 

They included Lord and Lady 
Woolton, Sir David and 
Lady Eccles, Walter Elliott and Mrs. 
Elliott, L. D. Gammans and Mrs. 
Gammans, and lan Harvey, MP (a 
director of W. S. Crawford Ltd.) 


CONTACT 


WEEK'S WISECRACK 


a“ 


“I merely said ‘let's talk 
turkey’ and Carruthers left 
for a four-hour lunch.” 
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We Hear 


The National Federation of Meat 
Traders is to approach other 
national organisations in the meat 
industry to see if they will support 
an extensive advertising campaign 
to get the public to eat more meat. 

* * * 

Theme of the Incorporated Sales 
Managers’ Association conference, 
to be held at the Majestic Hotel 
Harrogate, from Friday to Monday, 
April 27 to 3, will be The sales 
challenge of 1956: how to keep 
prices down while production costs 

rising 

* * * 

Trinity News, term-time weekly 
newspaper of Dublin University, 
included a Careers Supplement, sup 
ported by English advertisers, in its 
issue of December 4. The pub 
lishers claimed it to be the first time 
that a University newspaper in 
Europe has produced such a supple- 
ment. 


198s 


im 


* * * 

Harwich Town Council is to 
spend £325 on press advertising in 
1956 


Tender accepted 


of F. Mason and Co 
£1,100 a year has been 
by Stockton Corporation 
committee for advertsing 
rights on its buses. The town will 
also get half of any further adver- 
tising revenue, if it tops £1,800 a 
year 


Tender 
Ltd., 
accepted 
transport 


tor 


* * * 
randon and Partners Ltd. 
appointed to handle press 
lations for Degenhardt 
UK agents for Carl 


Robert B 
have been 
ind publi 
ind Co., Ltd 
Zeiss Products 

* * * 

Overseas Publicity & Service 
Agency Ltd. have issued a semi- 
stiff folder listing about 180 Middle 
East journals which they represent, 
and giving language publicat ion 
date, advertisement rates, and other 
details 

* * * 

Twelve Ronson lighters have been 
sent to Moscow by Hugh Beaumont 
managing director of H. M. Tennent 
Lid. They are a gift to Mr. Bor- 
mangoff, head of foreign relations, 
and his staff 


£1,650 on ads 


Torquay Corporation is to spend 
£1,650 on press advertising during 
the three months of 1956 

* * 

Plans are now being made for a 
special week of TV and sound 
broadcasts from Scarborough next 
year. Colin Crofts, Scarborough 
press officer, hopes that they will 
take om during Whit-week. 

. . 

Some <0 newspaper delivery boys 
and girls from the London area 
are to be taken by I A. Stevens 
ion manager of the Daily 
to lus inch and on a visit to 
Mi! Circus Friday 


0. 


first 


circulat 
Heraid 
Bertram 
December 


on 


* . * 

The Adelaide newspapers Sunda) 
Advertiser and Sunday Mail are to 
merge on 9 « 31 A joint 
announcemer tributes the deci- 
sion to rationing of newsprint im- 
ports and a sharp increase in costs 
* * * 
A. S. Stainsby, editor 
Darlington and Stockton Times 
has been clected president of the 
Durham County Federation of 

Young Farmers’ Clubs 


of the 
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| Publications News and Notes TUN OUTIU/LL 


‘TV Times’ sale 
now 413,000 


sale of TV Times has 
grown from 293,000 on October 2! 
to 413,000 last week. The journal 
is applying for membership of the 
Audit Bureau of Circulations 

* * + 

A Sketch promotion folder an 
nounces that the Spring Fashions 
Number will be published 
February 22 

. * * 

Diana Dors will be on the front 
cover of Pieturegoer next Thursday 
* - » 
uary 4 The Engineer wii! 

its 100th birthday with 
number. An historical 

record how a spate ot 
inventions, to which the Great Fx- 
hibition of 1851 gave impctus, in- 
spired Edward Charles Healey to 
found the journal 

* 7 * 

Another new title in the Good 
Housekeeping |s. 6d. booklet series 
Simplified Woodwork, will be pub 
lished early in January 


The net 


on 


On Ja 
celebrate 
a speck 
article will 


y *. 
New serial 
In the January issue of Good 
Housekeeping wil! be the first part 
of a new serial by Margarct Bon 
ham, and stories by Elizabeth 
Richards, Julian Ward and Frances 
Shiclds 
* * 


January issue of 


* 
Lilliput = is 
publicised by a full-page advertise 


ment this week's Picture Post 
* * * 

The Country Life Annual for 1956 
is of 224 pages and contains 42 
separate features on a number of 
topics Three features are illus 
trated with full-colour plates. Total 
number of advertisement pages 1s 
114, including 20 pages in full 
colour. The Annual sells at 7s. 6d 

. * > 

Many of the findings of Gruncau 
Research Lid. on Canadian con 
sumer publications are reproduced 
in a brochure issued by Canadian 
Homes and Gardens, which 
describes itself as “the monthly 
idea-sourc and buying-guide of 
over 640 active homemakers 
British representatives of this 
journal are Maclean-Hunter Ltd 

* * * 

Pullman Press, who publish hand 
books on riding in various counties 
and also a Directory of Cabaret 
Artistes, have now issued a booklet 
Skiing in Europe (2s. 6d.), listing 
ski-ing and winter sport resorts and 
their facilities travel agencies 
account for most of the advertise 
ments (£20 per page). The publishers 
are shortly compiling the 1956 
edition of their Directory of Travel 
Agents. 


in 


> > . 
Architecture Illustrated has been 
acquired by British Periodicals Ltd 
Publication continues on a bi 
monthly basis, and the price remains 
at 2s. 
> * . 
Containing details of holiday 
caravans in all parts of the country 
the January issue of Modern Cara- 
van is a special holidays number 
to be published simultaneously with 
the special Picture Post holidays 
supplement issue next week 


A series called “Diamond Fever,” 
a fortune-hunter’s adventures in 
British Guiana, will begin in Joha 
Bull next week 

* * 

In Woman next week fashion 
artist Hilary Bradshaw will forecast 
the 1956 fashion lines, illustrating 
her predictions with colour sketches 

* * 


Time has issued a folder contain 
ing, in separate pockets, ABC sales 
figures and other details of its 
Atlantic, Pacific. Latin American 
Canadian, and US editions Net 
paid sale is given as over 2,250,000 

’ 


The 
typ 


msuc of 
portable 


In the January 
Writer, an Olvett 
writer will be offered as th 
for a competition to review in 
words any book which has 
advertised or reviewed = in 
journal during this year 

= . * 

Feature of the 116-page 
issue of Mother will be a 
story of a small boy's reac 
his first day at school 

* . » 

The special December number of 
Ship & Boat Builder includes 4 pr: 
view of the National Boat Show 
With 169 advertisers, 1 consttut 
1 record issuc the journa 

* * 

The Aecromodelier 
features on cover 
the wartime training aircraft Thx 
Acromodeller Golden Wings Club 
for under 16's will be launched at 
the journal's stand at the S$ 
boys’ Exhibition at the Hort 
cultural Hall, Westminster om 
December 31 to January 14 


January 
pictur 


ons lo 


ot 


January issu 
the Harvard 


its 


hoot 


One i the 
January 


main features of the 
of House Beautiful 


m he ition 


issite 
(cover above) is 
Details are given on how 
f io heep the house 
* * * 
During November, Home Chat 
has carried a record number 
advertisement pages- a 
1174--of which the No 
issue carried 324 
* * * 
Painting and Decoration, fo 
he Journal of Decorative A 
The January, 19%¢ 
a Special birthda 


ave risieie 


) insmate 


warm 


otal 


vember 


number 
* * > 

the ZJris/ 

miftiy placed | “ow 

magazine, An Muiateoir Naisiunta 

Th Irish Scho« vw 

ceeded a weekly publi 

first appeared 


January 
will th 


From 
M 


m ivo4 


REVISED ADVERTISEMENT RATES 
JANUARY Ist 1956 


As trom JANUARY Ist next 
be effective for new accounts 
ner 


HOME 


the following Trade Display races wil! 

all exist 
The steady increase in the sales of our papers 
woos higher costs of production render 


ng orders as from March ter 
with the contmwn 


these increases necessary 


COUNTIES 


NEW SPAPERS GROUP 


PER 
SCOL 
INCH 


55 /- 


Since the last increase in 195! 


TRADE 
FLAT 
RATE 


the LCN 


Group Net Sales have increased by over 
17,000 copies weekly, and is now 140,214 


INDIVIDUAL NEWSPAPERS 


Poper 
The Luton News 
Beds & Herts Saturday Telegraph 
Luten Pictorial 
West Herts Post 
Bucks Advertiser | 
Herts Pictorial 
Harpenden Free Press 
Dunstable Boro’ Gazette 
Beds & Bucks Observer 
North Bucks Times 
Bletchley District Gazette 


Trode rote 
per sc inch Publishing Town 

‘8 Luten 

° Luton 

&- Luton 

76 Wattord 
Aylesbury 
bitchin 
Marpenden 
Dunstable 
Leighton Burrard 
Bletchley 
Bletchley 


36 
36 


New Rate Cards are now in the course of 


preparation. 
Advertsing 


and will 


Agences 


be dispatched to ali 
wher ready 


Represented in London by WILL KITCHEN jr, Led. 


13! Fleet Sereet, 


€.CA Central 190 


Head Office LUTON Phone S050 
Advertisernent Manoger Claude W. Gilder 


= fF 
1 
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ADVERTISER'S WEEKLY 


9 Eden Street, London, N.W.1 
FOOD MANUFACTURE is one of the 
LEONARD HILL TECHNICAL GROUP 


TITHE specialised monthly 
journai dealing with all 
civil engineering in which | 


earth-moving and earth- 
moving equipment are in- 
volved—-open-cast coal and 
iron ore, hydro-electric | 
developments, land re- 
clamation, harbours and 
docks, coast defence works, 
river widening, canal con- 
struction, etc. 


MUCK SHIFTER 
and Public Works Digest 
is another publication of the 


CORROSION TECHNOLOGY 
MANUFACTURING CBEMIST 
FIeRes (NATURAL AND SYNTHETIC) 
PAINT MANUPACTURE 
WORLD CROPS aTOMICS 
FOOD MANUPACTURR 
POTTERY AND CLase 
BUMLDING MaTERIaL~ 
MUCK SHIFTER 
PeTRoLeun 
CHEMICAL AND PROCESS 
ENGINEERING 


All published at 
Stratford H 


Press, filmlet drive for British 
carpets starts in January 


The British Carpets Promotica 
Council’s 1956 advertising activities 
will begin in January. Their new 
series, which will appear each 


Heavy campaign 
for Kangol hats 


One of the most extensive and 
concentrated campaigns for Kangol 
hats is to launched early next 
year. Kangol Softies and Tailored 
hats will be featured 

Advertising will 


include some 


national papers, leading provincial 
papers and an intensive coverage of 
the women's magazines. Spaces will 
include jul! pages in colour and 
other la: spaces Agents are 


W. S. Crawford Ltd. 
Kango! will be launching their 


spring collection on January 11, 
when th will be showing the 
first mode s designed for Kangol by 


Aage Thasrup 


UY 


month, is based on the theme 
“You'll be glad you bought the new 
carpet,” and illustrates typical 


reasons why a new carpet should be 
purchased. 


Advertisements will be in the 
Radio Times, Everybody's, John 
Bull, Illustrated, Picture Post, 
Woman's Own, Woman and Vanity 
Fair. Spaces will be half-pages in 
colour and black and wh and 
auarter pages in Radio Times. 
Trade press advertisements tclling 
the story of the campaign wi)! start 
in February. 


Also beginning in January is the 
first of a new series of colour film- 


lets, which will be released 

cinemas throughout the country 
This drive will be based on a filmict 
to be shown during alternate weeks 
in each cinema during the months 
from January to June. In a few 


cinemas this is confined to January 
to March. Agents are C. J. Lytle 
(Advertising) Ltd. 


and a CLEAN Neu Year 


This new poster for Sketchley Lid., cleaners and dyers, has been designed 


by Stan Krol. It is silk-screened in five colours and is to be displayed 

in Sketchiey shops this month and in January. Skeichley advertising 

is handled by G. Street & Co., Ltd. and in the new year provincial 
dailies, specialised trade papers and direct mail will be used 
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FINA 


ANTIFREEZE 


KEEPS THE FROST OUT? 


This new Fina Antifreeze poster was 
prepared by Grafton Arts for Fina 
Petroleum Products Ltd.'s agents, 
Downtons Ltd. Srarting in January, 
a new campaign for Super Fina 
Petrol and other Fina products will 
be launched in national dailies and 
Sundays, magazines and motoring 
and trade papers. 


Cinema launch for 


Orange Frutie 


A new T. Wall & Sons (Ice 
Cream) Ltd. product, Orange Frutie. 
has been successfully test-marketed 
in selected cinemas and is now to 
be launched nationally in cinemas 
throughout the country 

Large spaces are being taken in 
the cinema trade press Other 
forms of publicity include trailers 
ind slides to be shown in cinemas, 
and special promotional material. 
Agents are Lintas Ltd. 


BTH lighting set 


The British Thomson-Houston Co.., 
Ltd. are using trade and technical 
journals to introduce a new indoor 
decorative lighting set consisting of 
a varied assortment of Mazda 
decorative lamps which are to be 
known as Elfin Lites. Agents are 
Mather & Crowther Ltd. 


| CURRENT ADVERTISING AT A GLANCE 


Accounts 
T. B. PEARSON & SONS LTD. 


engineers, of Walker, Newcastle 
upon Tyne, for Doig Advertising 
Lid. Campaign in engineering 
machinery and marine journals 
being planned 

LACTAGOL LTD., manufacturing 
chemists for Erwoods Ltd., from 
January | 


J. STONE & CO. (DEPTFORD) 


LTD. for Holman Advertising 
Lid Campaign in_ technical 
journals for Vapor Steam 


Generator 


Campaigns 


FINA PETROLEUM PRODUCTS 
LTD.. using posters, national 
dailies and Sundays, magazines, 
and motoring trade press for 
Super Fina Petro! and other pro- 
ducts for 1956 campaign. (Down- 
tons Ltd.) 

IND COOPE & ALLSOPP LTD. 


using Daily Mail and The Times 


campaign. (London Press Ex- 
change Ltd.) 

SKETCHLEY LTD. dyers and 
cleaners, using provincial dailies 
trade press, and direct mail for 
1956 campaign (G. Street & 
Co., Ltd.) 

J. R. FREEMAN & SON LTD. 
using national dailies. including 
half-page in the Daily Express 
and selected London evenings for 
Manikin cigar Christmas boost 
(Service Advertising Ltd.) 


KANGOL HATS LTD, using some 
national papers. leading provin- 
cial papers and large spaces in- 
cluding full pages in women's 
magazines for 1956 campaign 
(W. S. Crawford Ltd.) 

BRITISH CARPETS PROMO- 
TION COUNCIL using Radio 
Times, Everybody's, John Bull, 
Illustrated, Picture Post, Woman's 
Own, Woman and Vanity Fair, 
filmiets and trade press for 1956 
campaign. (C. J. Lytle (Adver- 
tising) Ltd.) 

BRITISH THO 


=e 


MSON-HOUSTON 
. le and techni 


cal journals to introduce Elfin 
Lites decoration set. (Mather & 
Crowther Ltd.) 

ASPRO LTD. using half-page in 
Daily Express on Christmas Eve. 
(Masius & Fergusson Lid.) 

VALOR OIL CONVERSION 
UNIT using full-pages in Ideal 
Home, House & Garden, Homes 
& Gardens and trade press. 
(Dorland Advertising Ltd.) 

T. WALL & SONS (ICE CREAM) 
LTD. using large spaces in cinema 
trade press, film advertising and 
special promotional material. 
(Lintas Ltd.) 

CLAYGATE FIREPLACES LTD. 
using monthly magazines and 
architectural press. (Frederick 
Aldridge Ltd.) 

DUPLE MOTOR BODIES LTD. 
using full-pages. some in colour, 
in trade journals. (Frederick 
Aldridge Ltd.) 

CREAMOLA FOOD PRODUCTS 
LTD. using national dailies, 
London evenings. and the Scottish 
press commencing in January for 
ice Creamola. (Townend-Smith 

& Hardy Ltd.) 
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DeceMBER 23, 1955 


A convivial group before the Fleet Street Column Club Christmas luncheon. 


Above (i. to r.) 


Simon (‘Daily Telegraph’), A. 


Sir Robert Boothby, Andrew 
Lazenby 


G.'F. 
Club), and 


Milne (chairman), 


(secretary, Press 


Col. Taylor (City Marshal) 


East Anglia 


‘VAST POTENTIAL’ IN THE 
PROVINCES FOR TV 


The ratio of commercial TV viewers per set and per programme 
will be very much higher in the provinces than it is in London, Daniel 
F. Warnock, general manager of TY Commercials Ltd., believes. 


The reason for this, he told the 
East Anglian Publicity Club, was 
that in the provinces one was 
often not satisfied with the 
theatre, and the cinemas were 
limited and, outside the towns, 
perhaps inadequate. People in 
the provinces were in most need 
of this additional entertainment. 

He thought it was a pity that 
Associated TeleVision Ltd. had 
announced that they would not 
be transmitting from Birmingham 


Women’s Club 


ma] 
Early days of 
. 
flying 
Capt. O. P. Jones, a BOAC pilot, 
showed an early association with 
advertising at the Woman's Adver- 


tising Club at their December dinner 
last week. It 


was when he was 
flying passengers in an Avro at 
Ss. or 10s. a time, with six free 


flights for the local press. 

His advertising included handbills 
in shops, announcements on church 
notice boards, free publicity in local 

pers and the dropping of leaflets 
rom the air—an activity which led 
to his being summonsed 

Caniain Jones told his audience 
of his experiences with Imperial 
Airways, the first flights from Britain 
to India, to South Africa, Australia 
and to New Zealand. 

Sir Miles Thomas, chairman of 
BOAC, who left the Thirty Club's 
Christmas festivities to appear at the 
dinner, told the president, Miss 
Vivienne A. B. Wright, that he was 
extremely conscious of what women 
thought about the running of an 
airline. 

In introducing Captain O. P. 
Jones, Miss Vivienne Wright, presi- 
dent, recalled that he was the 
founder pilot of Imperial Airways. 
He started his flying career in the 


Royal Flying Corps, had flown 
something like 21,600 hours, had 
carried more than 160,000 pas- 
sengers in 100 different types of 
aircraft, made 3.000 crossings of the 
English Channel and 300 of the 
Atlantic, representing a distance in 


excess of one million miles. 


Club News 


in the mornings. They should 
transmit even tor only an hour, 
he said, because most housewives 
stopped work for a short period 
in the middle of the morning to 
have their cup of tea, and they 
could do this more enjoyably in 
front of a TV set. 

It was when this new medium 
reached the provinces that one 
would really be able to appreciate 
its power and realise its potential. 

Welcoming the new medium as 
competition for the press, which, 
he said, “has had its own way” 
with advertising for a very long 
time, particularly since the war, 
Mr Warnock asked why the early 
struggles of the Beaverbrook 
papers, as recounted recently in 
articles in the group's papers, 
should be considered as part of a 
“romantic success story,” while 
the early teething troubles of 
commercial TV should condemn 
it as a “dismal failure.” 

‘TV will survive’ 

“Commercial TV is not bank- 
rupt yet; it will survive. and sur- 
vive well,” he said. “I believe the 
press knows this only too well 
Could it be that all the current 
activities in press circles in the 
Manchester and Glasgow areas 
have something to do with the 
advent of commercial TV?” 

Papers had merged; circulation 
drives had increased in intensity 
Perhaps newspapers in those 
areas must in the near future be 
able to talk circulation figures in 
millions—“in the same category, 
in other words, as the commercial 
IV viewers might easily be.” 

“It is perhaps true that adver- 
tisers on TV appear to be getting 
the sticky end of the stick at the 
moment, but both sides, adver- 
tisers and contractors, continually 


35 


get together to iron out the teeth- 


ing troubles.” 


Fleet Street Column Club 


ADVERTISER'S WEEKLY 


Club ‘does much to keep 
Christmas spirit alive’ 


Representatives of leading advertising bodies and clubs among the 


800 people at the Fleet Street Column Club Christmas luncheon last 
week, heard the following light-hearted comments from the main 


speakers : 

Lord Mackintosh: “Charles 
Dickens was a Fleet Street man 
and he was said to have intro- 
duced the modern Christmas 
But the Fleet Street Column Club 
has done a lot to keep the spirit 
of Christmas alive. This is the 
biggest and brightest Christmas 
party of the year.” 

Sir Robert Boothby : “I am up 
to my neck in advertising. I do 
journalism, broadcasting,  tele- 
vision ; I do billposting ; and last 
but not least | do the House of 
Commons. Some say I am not 
bad at advertising myself, but I 


Leicester 


Club offers aid 
to local 


authorities 


Theme of the Publicity Club of 
Leicester's ladies’ evening at the 
Bell Hotel was “Bells.” There were 
bells on the menu card and the 
toast master forsook his usual gave! 
for a ship's bell 


In his toast, “The City of 
Leicester,” president Frank Coulson 
told the Lord Mayor, Ald 
Cooper, that the Club would be 


the knowledge of 


pleas d wo place 


its members at the city publicity 
departments’ disposal 
In response the Mayor said that 


he would pass on this information 
to the City’s publicity commitice, 
and thanked the president for his 
gesture 

Guests included members of the 
publicity clubs of Nottingham, 
Coventry, Birmingham Wolver- 


hampton and the Cotswolds 


Addressing the club's ladies’ day 
lunch, Kenneth Horne outlined the 
plans to improve the British Indus- 


tries Fair. He said that efforts were 
being made to give a better recep- 
tion to overseas guests. He outlined 


the history of the BIF, and said that 


essentially 


was now 


1 an 
exhibition 


export 


am also interested in publicity 
for others.” 


T. F. Clarke: “Sir Robert 
Boothby should tell Mr. Butler 
that we are already feeling the 


credit squeeze in Fleet Street. We 
have on our conscience the pro- 
duction of 20 million newspapers 


a day. We even include the 
greatest salesman of all--the man 
who sells white space. Selling 


nothing to someone who does not 
want it is a very great thing.” 
During this successful function 
it Was announced that in response 
to an appeal on behalf of Barts 
Kiddies the sum collected at the 


tables reached no less than 
£421 10s. This record sum was 
compared with last year's £360, 
which was itself a record 


A pleasant gesture was the in 
vitation from Lord Mackintosh 
to the head chef who, to much 
applause, drank a_ glass of 
champagne with the assembled 
company 


Cotswolds 


Advantages of 
small offset 


At a recem meeting of the Pub 


licitty Club of the Cotswolds, held 
at the Plough Hotel, Cheltenham 
the speaker was Martin Cadb 


ivy 
who spoke on small offset printing 


and lithography 


Mr. Cadbury made sp refer 
ence to small offset lithography and 
spoke of the advantages which ts 
particular form of printing had over 
the letterpress, particularly in the 
production of small batches of 
prints 


Oxford 
Quiz night 


Next Wednesday, December 28 
the Advertising Club of Oxford 
will hold a frendly quiz between 


teams of members 


Mercury’ photograph 


Leicester 


President of the Publicity Club of Leicester, Frank Coulson and Mrs. 
Coulson (right), welcome club chairman Bert Marrion and Mrs. Marrion, 


at the club's recent 


Ladies Evening 
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APPOINTMENTS VACANT 


CLASSIFIED ADVERTISEMENTS | 


CATALOGUE RATES : APPOINTMENTS VACANT, 3s. 6d. per line, 40s. per display panel inch. 

| APPOINTMENTS WANTED, 3s. per lime, 35s. per display panel inch. All other 

PRODUCTION MANAGER classifications, 4s. per lime, 45s. per display eae inch. Minimom, 3 lines, Box No. 

. charge, one line plus Is. covering postage, Series rates on application: all “ ° 

Old established and Nationally ‘1 ~ advertisements under seven insertions MUST BE PREPAID. yy Be al ’ with some production 
mail order house has vacancy, in t Weekly,”’ 180, Fleet Street, London, E.C.4 ATerico (Ex. 25) : . 

North of England, for highly respon vs experience, required as 


i 
| 
' 
si “it o OF Productic . » 
ee hl APPOINTMENTS VACANT | assistant to Production 


A YOUNG LADY 


thorough knowledge of all types of aie _ en eee <i Department of agency 
printing and every aspect of produc- | thous Vacant : eagagement persons ans a these vertisements m : . . . 
tion, including visualising, artwork. of situated in S. Kensington. 
copywriting, pagination, — =< the Please write, giving full 
control of merchandise ractica i . . 

experience in catalogue production Notificatoa Vacancies | details of previous ¢x- 
essential The position offered is a perience and stating salary 


senior one, only open to applicants of : 
highest calibre and qualifications and Ny E N | oO Re TY ica I ST required, to :— 
carries a salary commensurate with the 

responsibility (Some shorthand desirable) D. M. R., 


Box 2660 , panera si TP - mer 
Advertiser's Weekly 180 Fleet St €C4 a am after Christmas Thur ce, S.W.7 


—~ , . MANAGER required for Type designing 
TOUNG MAN copuired.. Now atrert ST. JAMES’S ADVERTISING & PUBLISHING CO. LTD. tod Manufncturing Deparment 
- F t ou oO o 
Must have ~~ press layouts, for their Genk wokien baie aft — 
literature ine drawing experience ee . 

; pe machines essential also some 
essential. Successful applicant will be CLASSIFIED ADVERTISEMENT DEPARTMENT knowledge of engineering methods 
transferred to subsidiary company as An appreciation of letter design and 
manager. Commencing salary £500- lf you are a capable, responsible person and would like to an interest in foreign languages and 
£600, =“ wow ete weet St ECA earn a first-class salary in an interesting job under pleasant scripts desirable. Staff pension scheme 
Box 2617 A eekly Ss conditions, please apply to :— Good working conditions in modern 

IMPORTANT provincial photographic factory Canteen Salary according 
weanisation, with wide connections Classified Advertisement Manager, to ers Age 30-40 : ; 
pr paring (© expand its colour pro- i9!, GRESHAM HOUSE, 24, OLD BROAD STREET, E.C.2. Box 2637 Ad. Weekly 180 Fleet St BC4 
ction, requires able and enthusiastic (Telephone : LON WALL 1921) 
ve to handle sales promotion 
lechaicel knowledge colou ——— —_ A NEW JOB 
rocesses essentia Permanent, pro- KEEN \DVERTISEMENT REPRE- A DRAUGHTSMAN required, capable 
ressive positior Age, experience, to SENTATIVE wanted for quarterly of designing mechanism for animated in the 
ox 2633 Ad Weekly 180 Fleet St EC4 advert 8 vurnal and weekly in display work Phone for interview : 
engine g field. Age 22-30. Good Gerrard 7431. Extension 232 | NEW YEAR 
salary and bonus. Send full details | FULLY EXPERIENCED ARTIST for 
educat expenence, when availabic adaptation work and paste-ups. | : 
Good prospects : Pleasant Studio. In London Young Lady required to work 
Box 2645 Ad. Weekly 180 Fleet St BC4 Box 2663 Ad. Weekly 180 Fleet St EC4 in congenial atmosphere with 


WANTED other ladies in busy production 
LAYOUT os ney of 1 a 

i : ency. Someone witha frien 
Excellent opportunity for sasaeaiing and having preden 
YOUNG PR-PUBLICITY MAN MAN tion experience is required. 


Please write giving full details 
Johnson & Johnson giving 
\ Large trade publishing organisation REQUIRED to:— 8 19 
(Ct Britain) Ltd requires assistant (24-28), prefer- P | ox 25 


ably with newspaper experience, with ability to produce Advertiser's Weekly 180 Fleet St EC4 
for publicity depertment. Work original ideas with a good 
A PRODUCTS ' sense of design, to the SKILLED RETOUCHING ARTISTS 


covers preparation of press finished rough stage required by expanding Studio in Hol- 
AGER releases, house advertisements and Ww 5 . born area Also improver lettering 
MAN promotion literature. Write giv- , ae giving goer | artist. We offer a good salary, ideal 
, nce orkin conditic and on- 
or Senior ing full details of experience to poe Siok. te dlaggy enaatbateny  pendes a Pes right 
dvertising Executive Box 2668 ae ea | person. Why not ‘come. and. discuss 
Adve ng ox Box 2607 | the position with us. Please write in 
Advertiser's Weekly 180 Fleet St EC4 Advertiser's Weekly 180 Fleet St EC4 —_ ——— mae age, experience 
an salary required, to 
The job requires a sound know- Box 2564 Ad. Weekly 180 Fleet St EC4 
ledge of the principles of market YOUNG MAN (aged 20-23) required for WANTED, young man with a knowledge 
investigation and assessment, and advertising department in London | of Outdoor Advertising, to sell special 


7 tive fa office { weekly trade paper Piease ster sites in the West End of 
of the creative and executi ¥ write full én, age. experience, [onten Apply to John Higgins, CHIEF CLERK 


tors of product development, ieee oe ; R 5 

equired, to egent Premier Sites Ltd 9 Shaftes- 
presentation, and packaging, mer- Box 2575 Ad. Weekly 180 Fleet St EC4 bury Avenue, London, W.1 REQUIRED 
chandising, distribution, adver- | 


tising and selling | | BY 


This is an appointment which 
carries a substantial salary accord- d AW K E ST U D | 8) ~ LT D. PUBLICITY MANAGER 
ing to qualifications and exper- stink eiiabin dl cananiinden 
ience with a Company which 


National Advertiser, with offices 
operates on an international basis WA N T located near ‘Stratford Broadway, 


manufacturing and selling a num- | | | London, East, requires CHIEF CLERK 
ber of products of the highest | | aving £ advertising experience. 
repute 4 A competent business A R T | S T S This situation might suit a Copywriter, 
llied to creative talent is but the vacancy is for an “ all-rounder " 
th ‘ who has a sound knowledge of the use 
necessary, together with the per- G re) re) D A R T | Ss T Ss <i tad, ond whe ann Ste ad ce 
sonality and ability to work at paw acetyl ce AND 
Senior Executive level with other | | éraie ebverdnecens — 
departments : ¢.g. Research, Pro- 


duction, Costs, Administration and Vv & be y G oO oO D A bh T ] Ss T Sy en amtahaatibaniies 
Sales. 


in the age group 25/35. 


by 


full la The Company normally oae a five- 
Pi te giving full particulars | day week, has own Scaff Canteen, 
of your sales promotion and com- LETTERING ad LAYOUT 2 STILL LIFE § FIGURE SS aa aay. 
mercial experience to selected Candidate would not, in the 
START 1956 IN A PROGRESSIVE STUDIO first instance, exceed £650 p.a. 
A ’ hould ri iv FULL 

MARKETING MANAGER SUTRAS af eqn, expesionee ont calasy 
ae eriele) tea [ maeraats RANTES a pe 

Gt. Britain b ; 

( ) Write, phone or call \3 22 CHENIES ST. W.C.! present Employer. 
Bath Road, Slough, Bucks. Phone: MUSeum 7441-118! Box 2626 


Advertiser's Weekly 180 Fleet St EC4 
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DecemBerR 23, 1955 


APPOINTMENTS VACANT 


YOUNG 
PRODUCTION MAN 


with sufficient knowledge of the 
mechanics of block making and 
printing to control production in 
small group of accounts. Agency 
training essential. S-day week, 
luncheon vouchers and pension 
scheme. 

Write stating age, details of 
experience and salary required to 


Box 2667 
Advertiser's Weekly 180 Fleet St EC4 


YOUNG LETTERING ARTISTS and 
creative artists required for progressive 
London studio specialising in point-of 
sale. Write, with details of experience 
to 
Box 2658 Ad. Weekly 180 Fleet St BC4 


MANAGER 


wanted for Photographic Department ef a 
large firm in Hampshire. Good Knowledge 
of photographic theory and practice essen- 
tral, also experience of Commercial, Group, 
and Press Photography Send full details 
of experience, salary required, and copies 
of references in strict confidence to 


Box 2664 


Advertiser's Weekly 180 Fleet St EC4 


PUBLICITY ASSISTANT wanted for 
publicity department of  clectronics 
company. Interesting work. writing for 
Press, advertising, exhibitions Know- 
ledge of ships and the sea an asset 
Box 2666 Ad. Weekly 180 Fleet St EC4 


ADVERTISEMENT 
MANAGER 


required for professional week wn 
municipal engineering fieid. ood 
salary and prospects. Well educated, 
experienced im technical press, with 
energy and initiative. Write with full 
details of jobs held, education, age and 
date available 


Box 2644 
Advertiser's Weekly 180 Fleet St EC4 


TECHNICAL COPYWRITER, whose 
background perhaps includes technica! 
journalist training and certainly agency 
experience of National accounts. Abie 
to get a quick grip of problems and 
write concise copy that will sell goods’ 
We are a rapidly expanding Nationally- 
known agency mantles Totsnetions 
accounts. Salary and full details but 
no specimens to 


Box 2662 Ad. Weekly 180 Fleet St BC4 


BLACK & DECKER LTD., 
require a 
PRESS OFFICER 


to edit company magazines, 
prepare press releases and to 
handle public relations work for 
both their Industrial and 
Domestic ranges of portable 
electric tools. 


fs Write giving details of experi- 
ence, age and salary required to: 
The Personnel Manager, 
Black & Decker, Ltd., 


Harmondsworth, 
Middlesex. 


ADVERTISER'S WEEKLY 


CLASSIFIED ADVERTISEMENTS 


APPOINTMENTS VACANT 


| APPOINTMENTS VACANT = 


EXPERIENCED 
REPRESENTATIVE 


. . . for displays, showcards and 
signs of every description, includ- 
ing plastics, required for London 
and Home Counties. A number 
of live accounts available, car 
provided, pension scheme. Write 
in confidence, giving full details 
of age, experience and salary 
required, to: 
The Managing Director, 
ACME SHOWCARD & SIGN CO., LTD., 
9 South Molton Street, W.! 


TWO CREATIVE LAYOUT ARTISTS, 


with Agency cxperience of National 
and Iechnical accounts required 
immediate!) They must be capable 


of producing sound creative ideas and 


able, where necessary, to work their 
own layouts up to. high-standard 
finished roughs They must be versa- 
tile as their work will be varied, and 
fast enough to keep pace with a 
rapidly expanding nationally known 
Agency handling imternational ac 
counts Salary and full details, but 
no cimens. to 

Box 2669 Ad. Weekly 180 Fleet St EC4 


SPACE BUYER 
f 


o' 
Fleec Street Agency requires 


SECRETARY /SHORTHAND TYPIST 


Must be experienced. Hours 9.30-5.30 
5-day week. 


Mr. Hawes. FLE 0931. 


COPY DETAIL CLERK, accustomed 
to ordering blocks and press proce 
dure, for Production Department of 
advertising agency Must be an 
accurate and dependable worker, with 
previous agency experience Typing 
ability an advantage Permanency 
Five-day week. State age, experience 
and wage required. Replies, which wil! 


be treated with confidence, to 
Managing Director, Hopwood A 
Co Lid 67a Mosley Street 


Manchester, 2 


LONDON NTER requires young 
man, aged 21-25, for sales promotion 
department. Kaow! of Direct 


Mail useful, but not essential. Salary 
£500 per annum. Pension scheme 
canteen. No Saturdays 

Box 2602 Ad. Weekly 180 Pleet St EC4 


Progressive Display 
Company seeks 


SENIOR 
REPRESENTATIVE 


on commission basis—plus. This 
is an opening to an excellent 
future. 

Box 2656 
Advertiser's Weekly 180 Fleet St EC4 


Phone 


our classifieds 


ADVERTISEMENT REPRESENTA. 
TIVE required for first-class selling 
media, preferably experienced in build- 
ing field Good progressive position 
for right man. Specifile, 81 Blackfriars 
Road, London, SE1. WATerloo 5913 


APPOINTMENTS WANTED 


Are you 
SEEKING STAFF? 


VISUALISERS 
TYPOGRAPHERS 
LAY-OUT ARTISTS 
COPYWRITERS 


Our “ BRIEF" method of staff 
selection will certainly save you 
time and irritation. 


Phone for porticulars 
STAFFS ORGANISATION 
itl High Holborn, W.C.!. 

CHAncery 2550 


YOUNG LAYOUT VISUALISER, 
years’ experience, requires change 
Box 2665 Ad. Weekly 180 Pleet St BC 4 


ILLUSTRATOR secks position. Uvsue! 
art school diploma but no commercias! 
experience Anything considered 
Box 2657 Ad. Weekly 180 Fleet St BC4 


“ HAND-PICKED “ SECRETARIES 
available.-The Wigmore Agency, 67 
Wigmore St... W.1. HUNter 9951/2/3 


FREE LANCE SERVICES 


GREETING CARD 
ARTISTS AND DESIGNERS 


Greeting card manufacturers 
wish to contact artists able 
to design attractive cards — 
Christmas, Birthday and 
Special Occasion—suitable for 
general market. Novelty of 
design and/or fold of card 
particularly interesting. Roughs 
or artwork should be sent for 
consideration to 


A. MASON & CO. LTD. 
207 ST. JAMES'S ROAD 
CROYDON - SURREY 


BUSINESS OPPORTUNITIES 


SPEEDY PRINT SERVICE 


for all Advercising and Sales literature. 


Tep Quality keand-White and 
Colour litho. 


GOTHIC PRESS LIMITED 
Euston 5845. 42 Osnaburgh Street 
(Opposite Gt. Portiand St. Station) 


CONTACT wanted 
Photographers in 
ham, Manchester 


with Freelance 
London, Birming- 
and Glasgow, who 
without supervision can provide the 
publicity manager of a well-known 
building plant manefaecturer with firs 


class, live, action photographs of the 
firm's products being used on the job 
Box 2659 Ad. Weekly 180 Ficer St te 4 
£3,000-15,000 REQUIRED by «nell 
established Company with consider 
able connections, goodwill and equip 
ment. whose business is closely related 
to 6 Independent Television in the 
North Good prowpects and personal 


control through the Board 
Box 2650 Ad. Weekly 180 Piece: St BC4 


| 
| 


SHOW CARDS, CUT-OUTS 
ADVERTISING FOLDERS 


Office 4a Bloomsbury Sq, 
Phone: HOLborn 83 


MISCELLANEOUS 


STORAGE AND RECONDITIONING 
OF DIS/LAYS, ETC. Larger pre- 
mises, 35 miles from London, now 
enable us to provide a few more 
chents with storage facilities. as well 
us an efficient repaw and maintenance 
service including transport and erec 
tion, J Artists, Ltd l6la-166 
Strand, WC2 TEM 6089 

L.R.A. danger is nothing compared 
with the Cheltic revival, See Printing 
News 

TRAFALGAR TYPEWRITING = anc 
Book-keeping Agency. Morris Howse 
31. John Adam Street, WC2. (TRA 
$251 Prompt = service Moderate 
charge 


PRINTERS 


20,000 WOMEN WAITING. of wo « 
seems to those who entrust all of their 


mailing collating, packaging and 
hbandwork of anv description to 
Mess. F. C. Newman & Co 


. 
Battersea Park Road, SW Hatter 
sea 7274 


SALES AND WANTS 


FOR SALE Monotype plat suitable 
trade typesetting business. | casters 
1 keyboard With or without pre- 
mises. Near City 


Box 2578 Ad. Weekly 180 Pleet St PC 4 


ONE MOVIEGRAM 5@1 SONOVISTION 
continuous 16 mm. Sound Projector 


complete in cabinet. 72in. bigh « tin 
wide and M in. a Spares. £250 
Alexander Duckham & Co., Lid. W6 


Fulhan 300. Ext. 115 oF 158 


SPECIAL ANNOUNCEMENTS 


See December 9 issue of 
ADVERTISER'S WEEKLY, pages 
60, 61, 62, for the Monthly 


Register of Trade and Special 
ist Publications Section 


January 13 will be the next 


issue containing this register 


COURSES 


1.€.8. 
DOES IT AGAIN! 


In the May 1955 A.A. Exams. 
two LCS. Students were 
awarded Twenty Guineas on 
tying for second place in 
Division “D”. 
Other LC.S. Successes were »— 
Two good passes in Division ““D" 
Second place in Division ““C"* 
Three good passes in Divisios '“B" 
Three good passes in Division” A" 
Tweaty-two per cont of all successes 
were gained by LC.S.-Trained mea. 
Year after year our students 
ominently in the A.A. Success 
te us prepare YOU for « pass 
We coach all A.A. & LP.A. Candidates 
until successful Specialised training 
also sveilable in Commercial Ant, 
Sten 


to WAT 3388 (Ex. 25) 
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Advertiser's 
nono mss We ekly — Pe 


NEWSPAPER 55/- (overseas) 


SET 71 STOP PRESS 


For more | ‘Spend more on 


, road safety’ 
business ; we oe 


bad chairman of Society's publicity 
in 195 ~~ - 2 committee, inted out that there 
were many to be paid for in 

H addition to posters. They were not 
‘ finance full-scale 


... advertise in a x 
committees.” j 


Next week: Is Road Safety 
# & Publicity Showing Results? 


Business | ees 
: vieve,” deputioed for Dick Bogarde 
; as guest of honour at Publicity Club 


} of London's Christmas luncheon at 


: : G H Tuesday. 
j THE JOURNAL OF MANAGEMENT ‘There was a record attendance of 
. over 600. Reg. Cooper, chairman, 
4 , thanked the organisers, the social 
committee, which consisted of Reg. 
& De id Baker, Joh iteen ant 
‘ QI OQ /. TOP MANAGEMENT Harold Butler. 
, O READERSHIP | This week’s “Illustrated” contains 
d Be 
chitne ave 
Al 96‘ )/ REGULAR PAID-IN-ADVANCE Forgotten Anything?” It is a gift 
O SUBSCRIBERS EE ->. 7 —) 4 —t -~ae 
‘ 1A.] NET MONTHLY SALES {8 want contract Be 
a ; 4, 3 3 (A.B.C. JAN-JUNE 1955) request for an application form for 
commercial TV programme con 
f | still going UP! |] | Stood ‘that ‘the Authority Ihave not 
a } and sti going J a i A, tt. mans _ 
; ; oh. ss Pp Senta n Se “i A 
Bigger and Better with the March — issue, ( This week’s “John Bull” repeats 


wits ta P its “Fitting Phrases” advertisement 
: ae, competition of previous years. In 


’ Sixteen advertisers are participating. 


cd 
Sidious Sereies 
ing manager of the Minnesota 
} Mining & Manufacturing Co. Ltd., 


makers of Scotch Boy Cellulose 

; Tapes, 3M Coated Abrasives, 3M 

mean —_ ! gies, § Scie Eee oe 
» ‘ ‘ 

cans more DuUSINess . dec Seiko Magne Races 

; 3M Automotive Products. In addi- 


4 " tion to advertising duties, Mr 
Chilton will be originating and co- 
, Send for rates and data tw ordinating as and sales 

; Business Publications Limited, promotional ities. 


; Mercury House, 109/119 Waterloo Road, Allan G. Agnew, 68, retires next 
‘ London S.E.:. Tel.: WATerloo 3388 (20 lines) 
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: Ltd., proprietors of “Punch.” He is : 
: . . > , ~~ ; succeeded by Peter G. Agnew, his ; 
; ——— ; son, who is assistant managing q 
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